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Ueno Experience

Through its articles, visuals, and events,
NOHGA HOTEL UENO TOKYO introduces
the unique charm of its neighborhood and
people to the world.
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OUR STORY
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Now, what can hotels in Japan do for their guests? How can we cre-
ate a space that will truly satisfy visitors? We must go beyond hav-
ing guests simply “stay” and provide them with unique experiences
that can only be found in this place, this neighborhood. We must
create moments that will stay with travelers. With that in mind, we

chose Ueno as the location.

Even within the g&etmpolis of Tokyo, where people from all
over the world gather, Ueno is an unusual neighborhood that has
retained its own unique style and identit;/. It is rooted in a culture
that has remained unchanged throughout the ages, from the Edo,
Meiji, Taisho, Showa, and Heisei to today's Reiwa period. Our aim
is to respect and protect the cultures and traditions that have called

this place home, and work with other locals to add our own value to

this incredible neighborhood. E r

Possessing a deep curiosity about the Ueno area, we aim toLdeliver
one-of-a-kind experiences to our guests during their stay. Further-

more, we aim to build the future of this area together with its local

“ residents. NOHGA HOTEL UENO TOKYO is always imagining

the neighborhood and its future.
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'LOBBY GALLERY
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The Lobby Gallery is where our guests and neigh-
bors meet, a place that truly exemplifies NOHGA
HOTEL UENO TOKYO. The high ceiling opens
up the space, and the terrace connects it seamlessly
to the city outside. Spend forever here, relax in the
lounge and enjoy a conversation or use the space
to get some work done remotely. Depending on the
time of day, the Lobby Gallery can transform from
cafe to dining space to bar. Wake up with NOHGA
HOTEL UENO TOKYO?’s original coffee, be sat-
isfied by Bistro NOHGA’s delicious menu, enjoy a
late drink before bed - use the space however you’d
like.
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NOHGA HOTEL UENO TOKYO

Furthermore, be inspired by the modern art that is
exhibited upon the walls, but keep your eye out as
they will change periodically.

Art and products created by the local craftsmen

and creators are available for purchase. If you are
interested, the hotel staff will gladly refer you to the
workshop or store where you can discover more.
Relax, plan your trip, get work done, treat it like

your very own living room.

LIBRARY LOUNGE
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The second floor Library Lounge is open to

hotel and restaurant guests to enjoy and relax

pieces by foreign artists.

surrounded by our selected vintage furniture and
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LOBBY GALLERY
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LIVE COUNTER
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The open first floor terrace is a space where you
can relax, enjoy a meal, or a drink surrounded by
greenery. Move to the lush and green second floor
terrace, read a book on a sofa, share conversa-

tions, enjoy your time freely.

DS % 1D T F 2L, EROFTY (1=
VIUFTICEYBNORREBERU TV IR
LTEREPRY V72 LDBZERTT. 2D
TIAbRRIS>RVOH, VT 7 TREGARL
D, EBOA-DE, BLEWICHBRERZ
BRI LW TET,

Take a seat at the Live Counter where you can
watch the chef cook live in the open kitchen,

and enjoy your meal among the excitement and
action. Experience something new with the fresh,
seasonal, and local Japanese ingredients, paired
with drinks and glasses that bring the flavors and

aromas alive.
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NOHGA HOTEL UENO TOKYO
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By the curation of Mr. Teruo Kurosaki and Mr.
Hozu Yamamoto, we are creating a space to exhibit
the contemporary works of local artists and design-
ers from Japan and around the world. With assis-
tance from 3331 Arts Chiyoda, every few months
on the first floor gallery we are rotating a display of
works by artists and designers for both exhibition

and sale.
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Teruo Kurosaki

Born in Tokyo in 1949, the founder of IDEE.
Focusing his work around the theme of
“exploring life,” Mr. Kurosaki curates and
sells original pieces of furniture. Dealing
with producers of pieces designed domes-
tically and internationally, he works to
expand the creative way of life.
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ART

Hozu Yamamoto
[ITp: 3=

The President and CEO of Tokyo Gallery +
BTAR the first contemporary art gallery in
Japan. After graduating from the Musash-
ino Art University School of Architecture,
he worked in the House of Representa-
tives, and ultimately joined the Tokyo Gal-
lery. In addition to pursuing the discovery
and rediscovery of classical Japanese
expression, he is also deeply committed to
many of his own personal projects.
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NOHGA HOTEL UENO TOKYO

'BISTRO NOHGA |
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Recharge or unwind from the day with the gentle
flavors of Bistro NOHGA's contemporary cooking.
The produce comes from farmers whose faces we
know, by means and methods as natural as possible,
and ingredients provided by local shops that select
only the best. We use the freshest ingredients based
on what is in season, to serve you what tastes best.
To complement your meal, enjoy the best natural
wines, craft beers and sake / nihonshu pairings.
Our pairing services not only include “food with
drink”, but also “drink with glass”. Be moved and
nourished, body and soul, by Bistro NOHGA’s

delicious food.

Bistro NOHGA Tl&. —HOEHIK2EH B LD
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Products From Our Neighbors
s RSN IEMARE

Kabuki
Coffee

Manufacture
Baguette and Bakery Foods

Gunji Miso & Tsukemono
Miso, Japanese Pickles, Pickled Plums etc.

Inaricho Aizawa Rice
Rice

Iseoto
Bonito Flakes, Kombu Seaweed, Shiitake etc.

Ohta Ham
Ham, Bacon, Meats

Fukuhara Sake
Sake / Nihonshu

NAKAMURATEA LIFE STORE
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NOHGA HOTEL UENO TOKYO
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LUNCH & CAFE
BREAN7x

We prepare lunch and coffee for both guests and
locals to enjoy together. Feel free to take time to
enjoy the comforts of the space, whether it’s at our
restaurant’s spacious main table equipped with
power sockets and perfect for remote work or relax-

ing on the vibrant orange sofas.
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BREAKFAST
HE

For breakfast, guests can enjoy a semi buffet with
salad, fruits, breads and soup, a main dish of West-
ern dishes, or Japanese-style breakfast prepared
with locally-crafted miso, rice, and soup stock.
Because we use only the freshest ingredients, guests
can enjoy a nourishing meal for a healthy body
from sunrise to sunset. Whichever breakfast you
choose, feel free to top it off with a cup of coffee
custom blended for NOHGA HOTEL UENO
TOKYO by our neighbor roaster in Misuji, Kabuki.
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DINNER
-

For dinner, come enjoy French-inspired contem-
porary dishes utilizing local ingredients, either a la
carte, or by course. Drinks, such as natural wine or
craft beer, are hand-picked by our team members
to suit your dish. Enjoy as relaxing time over a
good meal and drink with friends, family, or new

acquaintances.
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BISTRO NOHGA
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PAIRINGS
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At Bistro NOHGA, in addition to pairing meals and
drinks, we also pair custom glasses to certain drinks.
Each pairing glass is a piece carefully created by
local craftspeople. End your day on a wonderful
note with dinner at Bistro NOHGA.

Bistro NOHGA T3, BEE FY Y 7 O#lAED
BIEHBAADZE, ZOR) U IICESTTTA
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INFORMATION

Reservations / Inquiries +81-3-6284-2417
IFH - BREVEDE 03-6284-2417

Restaurant Hours

BREAKFAST 7:00 - 10:00
LUNCH 11:30 - 14:00
CAFE 14:00 - 18:00

LR bT VSRR DINNER  18:00 - 22:30

(LO: COURSE 20:30, FOOD 21:30, DRINK 22:00)




NOHGA HOTEL UENO TOKYO

Our rooms are ready to welcome any explorers.
All rooms have refined Japanese features and also
offer original items and artworks handcrafted by
our Neighbors, introducing you to the Ueno neigh-
borhood.
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Common features for all room types

LEEXATORBEEE

Ensuite Bathroom

In-Room Safety Box

Mini Fridge

Kettle

Water

Room Wear

Slippers

Plug Sockets & USB Plug Sockets
Free Wifi

Bluetooth Speaker

Non-smoking
Check-in Time --------=---- 3PM
Check-out Time --------- 1AM
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Simply contact our reservations team for our Accessible Room.
AZN=Y LI — LORFE CHLOBERIG, BEFHRETITERILS L,

ROOMS
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NOHGA Suite
J—HZL—b

Room size | SBEE&
64m?2 / 688ft2

Bed size | Ny FH A4 X
Two 1200 x 2000
1200 x 2000 2 &)

Capacity | EE#
4

Detailed features | 3% (&

Living room / Kitchenette / Microwave /Wine cellar
/49in Flat-screen TV / Nespresso machine / Bath-
tub

VEYTIN—L [ ERFyFY [ =T Ly |74
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NOHGA HOTEL UENO TOKYO
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Deluxe Twin

FTIYIRYAY

Room size | B2
36m?2 / 388ft2

Bed size | Ny FHA4 X
Two 1050 % 2000
1050 x 2000 (2 &)

Capacity | EE#
3

Detailed features | {3# %1
43in Flat-screen TV / Nespresso
machine / Cosy sofa area / Bath-
tub

A3V FEBRTLE [ R RTLyY
RV TTIIT [ NRRT

* For party of 3, addition of extra bed (900 x 2000) is available for an additional fee
*3%1ty bOBE, TFZX TRy (900 x 2000) 2L ET (BhD

OO0O®@00000O0

Twin
Ay

Room size | S3EEE
26m?2/ 279ft?

Bed size | Ry KHA4 X
Two 1050 X 2000
1050 x 2000 (2 4&)

Capacity | EE#
3

Detailed features | {J# % {&
43in Flat-screen TV / Bathtub
A3V FEBRTLE | NZZT

*For party of 3, addition of extra bed (900 x 2000) is available for an additional fee
*3%1y bOBE, TFZ 7Ry F(900 x 2000) Z:&MLET (BRD

ROOMS
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Twin - Shower Only
VAV - T—Ib—LDH

Room size | HEEHE
24m?2 [ 258ft2

Bed size | Ny FH A4 X
Two 1050 x 2000
1050 %2000 (2 &)

Capacity | &%
2

Detailed features | 1% :% 1
43in Flat-screen TV
ABAVFHRTLE

OO0O0OO0O®@000O0

Deluxe King

TIvIREVY

Room size | SREEE
26m?2/ 279ft?

Bed size | Ry F#4 X
FrOYAX
2100 x 2000

Capacity | EE#
3

Detailed features | {445 5&{#
43in Flat-screen TV / Nespresso
machine / Bathtub
A3AVFHRFLE | 2R T LYY
TV RRRT

*For party of 3, addition of extra bed (900 x 2000) is available (charge necessary)
*3%ty bDIFE, TFR TRy F(900 x 2000)EMLES (R



NOHGA HOTEL UENO TOKYO 18 19 ROOMS
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Corner Double
a—F—&7

Superior Double

R=_RYFET I

Room size | BREEE Detailed features | {7 :%1i Room size | ZBEEHE Capacity | EE#
26m? / 280ft? 43in Flat-screen TV / Nespresso 20m?2 / 215ft2 2
machine
Bed size | Ry FH 4 X ABAVFEBRIFLE | ZRT LY Bed size | Ry FH# A4 X Detailed features | {i#:% 1
1800 x 2000 824 1800 x 2000 43in Flat-screen TV

BAVFHETLE

Capacity | EE%
2
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Double

2T

Deluxe Double

TIYIRET I

o Room size | HEEHE Detailed features | {445 :%1% Room size | &BE Capacity | & 8%
23m?2 / 248ft? 43in Flat-screen TV 18m?2/ 1942 2
- BAVFHFRTLE
Bed size | Ny K44 Bed size | Ry F¥#A X Detailed features | {44 5&1&
o 1800 x 2000 1600 x 2000 43in Flat-screen TV
A3 FERTLE

Capacity | EE2#%
2



NOHGA HOTEL UENO TOKYO

About The Rooms ZE=Zoz#by
- r

Mattress (airweave) Pillows (ATMOSPHERE JAPON)
Enjoy a quality night's sleep supported by our high-re-
silience foam mattress and cushiony pillows.

Ty LR (ZT7T4—7) €A— (P hERTz—Ib-PoiRy)

BRFETYPLRICLZERYDRILTHIAEND LS 7%
Ea—c&) BREREROZEBEITLET,

Original Room Wear (ATMOSPHERE JAPON)
FYSFNN—L72T (FFERT =L - PviRY)

'FACILITIES & SERVICES |

20

- |

Bath amenities (OSAJI)

We use truly natural, safe products. The scent soothes
the skin, helping you unwind after a long day.
NRTAZT 4 (FH)

RROZEISHG L. AENAYRTFEY T4 28K, H
AALLLWODELPHSZERHLAFY I —HOEDY
ICEREL. ZOoEEBEITLET,

Tissue Box, Hangers, Clothing Brush, Shoe Horn,
Do Not Disturb Card (SyuRo)

T4 ARy IR N H— ERT 7V HRF.DDH—
F(zam)
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PARKING SPACE  &i%i3
Capacity: 8 cars

Price

Hotel guests: 3,000JPY per vehicle/night (from 3:00PM until

11:00AM the following day)
Restaurant guests: first 2 hours free

BH:8A

f&iH% : 3,000 /1A (15:00 ~% 11:00)
LR MZ VIR 2 K5fH Free
ERHBLU—MOFAE: 500M/30%

If you wish to extend parking time or to use the facility as a visitor,

the charge is 500JPY per half an hour.

BEAREEYAX: 2R53MUT - &
1.90mETF - & 1.55m T - EE2,300kg

Maximum Car Size: Depth 5.3m x Width 1.9m x Height 1.55m

(approx. D 17.3ft x W 6.2ft x H 5ft); Maximum Weight 2,300kg

*If fully occupied, we will assist you to find parking spaces nearby.

HEHHOAZFHADBEL—RERAKEBVET,
MERADEECHEDSSILAMOESREZ
RALTHYET,

21 FACILITIES & SERVICES

RENTAL BIKES  v>x#4o0

“tokyobike” is a bicycle designed for riding around Tokyo.
Created with an eye for both functionality and design, these
bicycles are loved both in Japan and abroad. From Yanaka to
Kuramae to Sumida River - Tokyobike can take you to explore

the vicinity.

P—Fa—NAZIEHEEZELLEDLDOICDOL SNI-BEHET
T BEREME. T L EBICI b o HEHIZ, BN TR
BBHNTHBASNTOET., BHPREEIZE D> THIZD,
BHEIITAVWZES THATIEWPHITL & DD,

Bicycle Types

=HiE

®BISOU 26

7 speed / 26in tire / With basket
@26

8 speed / Horizontal frame / 26in tire

*Please contact us directly for fee.
MERBICOEEL UL, BRVLEDEIZEL,

FITNESS 74vtx=z2

Hours: 24-hour access for our hotel guests

Fitness Equipment: Technogym - Treadmill x 1, Skillrow x 1, Pluri-
ma Twin x 1, Dumbbell (1-10kg) & Adjustable Bench x 1, Adjustable
Dumbbell

Size: 20m2/ 215ft2

*Guests over the age of 18 are welcome to use the facility.

FIFEER: CEAOPESXIL24BMIMAT EAvyy 70/
L -OrLyRIN1E @RFAATIE @FLUTVAv1IE @
ZU R (110kg) T ¥ ZRZ T ARV F1E  ORIERZ L

[LE 1 20m2/ 215ft2

XI8HBULDBEIEFNLIFAWELITES,

LAUNDRY 35vFru-

- Laundry Machine 300JPY/time

- Tumble Dryer 100JPY/30minutes
+ Iron & Ironing Board

+ Microwave Oven

+ Y RU—<> 400 /1]
- B2 100 /304
cTARY . TARVE
CBFLVY

Through our partnership with WASH&FOLD, laun- ~ WASH&FOLD #: & DY —E 212X D, BEH
dry service is available for guests while spend their PBAPE I X AOKRHEZBI SN SEICEELZR
time exploring the city or getting into business. fTLET,
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TN Our Neighbors o

COLLABORATIONS
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At NOHGA HOTEL UENO TOKYO, we have
curated a collection of original products and works of
art created by local craftsmen, designers, and artists,
which we feature in various contexts around the hotel.
By featuring these products, we want to take the
first step in introducing our guests to the studios
and shops that produce these personal, unique
pieces our neighbors have created for us.

In addition, NOHGA HOTEL UENO TOKYO

is holding collaborative events, seminars, and
workshops in our restaurant, lounge, and 10th
floor suite to bring our guests face-to-face with
our neighbors, and allow them to experience their

craftsmanship hands-on.

NOHGA HOTEL UENO TOKYO Ti&, &7 H
TZOHIBOALZERUTWZEF 5 &S, Hilo
BARTHAF—L#EEELAY YLD Tay 7k
T—MeEEREFICERBL. MELTWEYay ST
BESANBNTHIET, IO ANx RO A%
EORTAHEEZHVET, oo o—FrIU—
AR —PL—LTIEMIE D T4 LB L 7oA XU
T—73ay T irELERICHBEL TWET,

Our Neighbors_O1

Kimoto Glassware
AEWT

Made-in-Tokyo glassware, including sake glasses in
various shapes and Edo Kiriko glasses with modern
designs, are used at Bistro NOHGA. For guests experi-
encing food and drink pairings at Bistro NOHGA, these

pieces further move and delight the senses of the guest.

Bx e ROARE S5 20, £V RTYA Y OILF
)7 7% &£, Made in Tokyo ® %25 Z % Bistro NOHGA |2
TR, FIRERV I IDORTY VT, BRERY ¥
TORTY Y TEVIHLUVRET, HildREzBE
JLET,

ABOUT

Kimoto Glassware has been devoted to glassware since
it was founded in 1931. Its third-generation owner Seiichi
Kimoto creates original products through combining the
sensibilities of leading designers with those of craftsmen
and workshops that Kimoto Glassware has come to know
as a wholesaler. They have won wide acclaim for new glass-
ware designs that suit the modern lifestyle and continue to
pursue new possibilities with workshops and craftsmen.
1931 FICRIELTHOHFRF—H. HELLTOTH AL
ORRET A F—DFHLWBHICKZF YUY F LT AL MR
1B BRDFATZARANNCESTFH LV F O T P4 2 FHl S
NBEEBHIC, THPBALLLICHLLWT A ERBELTWL
7o ICHF D RIEEM & BRBK LIS TL 2,

Product : Edokiriko glass / Sake glass / Glass tumbler
RETAZI L IFROF / BRES R 40T 5—

Kyogen

RiR

Kyogen is creating a new style of kamon - or family
crest - by taking a new approach to the tradition that
has been passed down since the Heian Period (1100’s).
The fruits of such an approach can be seen in the hall
in front of each floor’s elevator, and NOHGA HOTEL
UENO TOKYO'’s card keys. Moreover, Kyogen’s
kamon-inspired pictogram designs can be seen around
NOHGA HOTEL UENO TOKYO.

LB S5 HADOEH TR 27V 1 i
V& LIAARZHT2 72 A5 A V& HENL L 72 HR. NOHGA
HOTEL UENO TOKYO 7 Y Y F IV OR# % 4FE5E T
A LTWRZE, 7T— MERPHH— FF—IbZOFK
BAEHSATOWET, Sz or ) VFLEs
NI LBFIRICK B TYA Vo BAHNM & HASE RO
ELWTHA U ESIEAET.

ABOUT

Kyogen Studio opened 2010 inside a renovated old resi-
dential home situated in Inari-cho. While preserving the
traditional techniques of “Monsho-uwaeshi”, craftsmen
who inscribe kamon (family crests) by hand onto kimono,
Kyogen devotes itself to creating new kamon designs and
kamon art for corporations and individuals based on the
concept of “kamon in the context of modern design”. They
propose new forms of combining kamon with products,
collaborating with designers of various genres.

FRBA L LTON—Y ZFORFPHAER ERELS [T 4
VELTORM] 2T —<ICOIFOREEZRKDTA 7221
ICEDBIT YA UANERE, RILT — MER, BECEADI
BET YAy r =S 7T A 2 Fih1 2,

Product : Original Kamon design / Kamon Art (Elevator
hall / Suite room) / Card key / Hairdryer bag / Sign design
REEZTOZ I b FUSFURRT YA (7—MERR) / T
F—hF(EVHR—I - RA—=bILb—L) | RIXH—FF¥—/ FF/4¥—
Ny | YAV THA Y GRTIVEEF)

SyuRo

anf

Complementing the style of the guest rooms’ interior
design, SyuRo has produced wood, metal, and leather goods
for NOHGA HOTEL UENO TOKYO in collaboration with
craftsmen from all over Japan, including from Taito-ku. Just
within NOHGA HOTEL UENO TOKYO’s guestrooms,

you can experience the craftsmanship of Tokyo and Japan.

BFERICHIGRE, TN THlrsDH ST 0
7 N0 RPESBOEREED) L 62EHE
HOBAOFICE>TTHEIESNTVWET., HRDD
DI OHEMEEMEBRL THTLLEE W,

([

ABOUT

In 2008, Ms. Unayama opened her first brick-and-mortar
shop, SyuRo, in Torigoe, Taito Ward. Carrying out in-house
planning and development under its own original brand,
SyuRo creates products using Japanese traditions and artis-
anal techniques in sheltered workshops. They promote their
products designed for long-term everyday use, both within
Japan and abroad. The owner and designer herself was born
in Ueno’s Taito ward, and had also resided in the Taito De-
signers’ Village.

BAOEHRCEA ORI, 7@ UEERTo2(oNDbDRE
EFYSFNT IV RFELTEETRERAEZITVL, EETEWE
F2ZenTEZRFEOT AT OX I PELTERRAANERT
WETHA v itFEL o bray T,

Product : Tissue box / Clothing brush / Shoehorn / Hanger /
DDcard #R¥7OX Tk T4v2 BOX/#ERT 7 /1 #~5 /
Nv#—/DDAH—F
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ALLOY

7aq

Combining engingeering and design elements, ALLOY
produces works of metal, wood, and leather. At Bistro
NOHGA, you can find ALLOYs brass, wood, and leather
pieces that match NOHGA HOTELUENO TOKYO’s
interior design. Guests can sense the casual yet high-quality
feel of ALLOY’s products in their own hands at NOHGA
HOTEL UENO TOKYO.

Bistro NOHGA O A > F U7 TFHA vicw vy F Lz,
Bk, A, HERE--LA LT Tay s b,
ALLOY DIUIFBBANS ALK B THA Vo FICH- 728
IS BUS FEBEFREL TSV,

ABOUT

ALLOY develops exquisite products of design and engineer
ing founded on the concept of “connecting everything”.
Their product designs incorporate a diverse range of materi-
als including metal, wood and leather. In addition to offering
original products in their studio and shop, ALLOY is involved
in a wide range of projects such as creating custom-made
furniture and goods for hotels and shops.
[FTRTEFEVDOIZ] AT M TV V=TIV TETHA
YO2ODEREMEE LD I EZER, €FBY A AL
BALFEMERY AN AL bOTH (> TE2HIH>T
W5, TEEER P2y 7ORE - MELREDFETAT LOHR
% %7 EEIL <EED,

Product : Menu board / Cutlery rest / Receipt holder

/ Cash tray /Toilet paper holder / Bicycle stand / Card
stand RETOXI b XZa—FK—F/HPFY—LRI/ L
S—MRLE— [ Fryabl—/ MLy bR—R—FLE— /|
NAGRZV K | h—FREZVF

Our Neighbors_05

Nisshin Kikinzoku
AGESE

Nisshin Kikinzoku takes a new perspective to create
next-generation silverware, rooted in the silversmithing
traditions of the late Edo Period (1800’s). At Bistro
NOHGA, their silver tumblers in food and drink pair-
ings provide a chance to taste the difference that silver
pieces bring to a meal. Enjoy Tokyo Silversmith with a
glass of beer, sake, or wine.

LR R (1800 ) DIREFMA DRl 2 & & I1T]
fEWizZWiAiRo Y > 75 —i&, RER, 05720,
KOBENGE, BEEBRHZEBLTVLLZTET,
Loty 2z s REROREZ, 74 0%
- VETIHEES SV,

ABOUT

Nisshin Kikinzoku is a third-generation silversmith in Taito
and has been around since 1964. It is a workshop that cen-
ters its craft around silverware continuing tradition and tools.
Here you can experience making silverware in a workshop
led by the master himself Sousho Kamikawa, and his daugh-
ter and three sons.

1964 FEDHI LUK, BEME T=RICH Y ERRBEEY R
FTWa, IFRPADEEDERMEE THIMALIIRBEA
SEMEZI RER-RELIIRBREARBEORES AT
FhoZIf#ANTELRIZEIC HLLWEVY ZAERAES L
Rt D RIEEHE,

Product : Silver tumbler

RETRZI L RB|BRVTT—

Our Neighbors_06

Kabuki
2

The flavors of Kabuki’s original home-roasted and
freshly brewed coffees can be enjoyed at Bistro
NOHGA. With a light and refreshing blend served

at breakfast, and a relaxing blend to be drunk slowly
served at lunch and dinner, Kabuki matches its blends
to the time of the day. What’s more, by changing the
blends and roasts according to Japanese seasons, they
offer the best coffee flavors for each time of year.

NOHGA HOTEL UENO TOKYO# U ¥+ L7 L ¥ K
OEFRRML 72N 72 T O Z Bistro NOHGA 12T
kb > TV £ T HRIIRC» TEP 2 2MBEZ
FUF - TAF—EEBEOTROHIMPFE . FERIHIC
AbETRM. 510, BAOWFIADETT LY R
LRMEEZ I ET, HEHELEMICRELZIIEE C
RBELET,

ABOUT

Open since November 2016, Kabuki sells its own roasted
coffee beans and chocolate, both made in-house and en-
joyed in the cafe. While still involved with chocolate-makers
in the confectionary industry, the owner Mr. Kabuki alone
pursues his own unique coffee roasting techniques. Despite
being situated off-the-beaten path, this quaint yet refined
coffee house draws people form all over, seeking coffee and
chocolate that cherishes a sense of “Japanese-ness”.

2016 11 A4 =7 HIBFE OIBFAERTE & F a0 L — MLERSE
TV HROBEETIR, ZNOEELL e TED, [
AbLE]ZRENCLAHBEEFaaL— bR, NSRBROHE
RN BEICIEALANEE>TWS,

Product : Coffee beans
REZTOLI L PR

Our Neighbors_07

tokyobike
b—%a—rAs

Riding on a tokyobike, you can experience the feelings,
sights, and sounds of the city that you cannot experi-
ence on foot. Take a ride and disover the deeper charms
of Tokyo in Kuramae, Yanaka, and Asakusa. You can
also enjoy some tokyobikes in the original NOHGA
HOTEL UENO TOKYO colors as art around the hotel.

tokyobike THZED &, HNTVDHEX EIHESEHD
BRKPEVWER LA LN TEET, BAl. A%, &
Bl [TBEESIAN S LT, Mok > HE
DEFAZROFTHTIEIVANTL & 5 2. NOHGA
HOTEL UENO TOKYO# ) Y+ h 5 —DHIRES
ARTIVHNTT — MERELTELDET,

ABOUT

tokyobike offers bicycles, for both rental and purchase, de-
signed for riding around Tokyo. Created with an eye for both
functionality and design, these bicycles are loved both in
Japan and abroad. Located in a former sake shop, “Tokyobike
Yanaka Soil” retains the charm of its former life. Along with
this, a range of carefully selected products are available for
purchase, brightening up your visit to the neighborhood.
BREELGEDHICDONT-BERE, tokyobike DL &H
AoNvayT JENT YA HICI I bo-BEE L BRE
HTRECGEATHERINTLS, TEETHIEYDBE%
L 7= [Tokyobike &7 Soil| lxL > &L Dbl ERINT-HES
RAON TS,

Product : Original bicycle

BT AL/ b FYPFILAEE
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Our Neighbors_08

Kakimori
HFEEY

The three original ink colors and pens inspired by the
NOHGA HOTEL UENO TOKYO are carefully made
by skilled craftsmen. The design and functionality will
make you experience anew the exciting fun of writing
in an age in which our opportunities to write by hand

are decreasing.

NOHGA HOTEL UENO TOKYO % A X — ¥ L 7= 37
HOAVIFNAT—A 27, BAOFTTEIIOLS
NIy XFEHEIBRIDVE- 12BHRIT, Qo T (&
Z&] Db b LB LEZFRSETINS, T
PA o EBREE AW L2 T 057 M T,

ABOUT

Through fountain pens, ordermade notebooks, and other
such refined stationery you can discover the joy of writing.
Third-generation owner Takuma Hirose runs Kakimori, a
stationery store that hopes to remind people of this joy in
the digital age where stationery craftsmanship is becoming
more scarce. Their original stationery goods are crafted care-
fully, one by one by the hands of craftsmen.

REE F—F—XAFD/— MR E TSN XET, HEL
SEEZD, SRELEBERERIE, TV ESZEEBA
HEBF, B EDELSEZRD TRELTHLI =N FEVEE
EoAVYFAXERF—DVEDBADFTTEIIOILNT
W5,

Product : Pen / Ink

RETAZI L 1 FYSFARY (A7

Our Neighbors_09

Kimura Glass
AT

For guests experiencing food and drink pairings at
Bistro NOHGA, these pieces further move and delight
the senses of the guest. Newly designed, these wine
glasses differ from its conventional conterparts, and are
seamlessly compatible with both Japanese wines and
wines from around the world.

PERDTA VT TALGREZH LT DT TR
3. BRO A% 6 FTHAGOT A > & OMEKE. 75
AERYV Y IORTY VT BRERY Y IOXRTY
FTEVWIHLVREE, N Y IOES &8 5%
LOWTHA YT BENELL RSV — V2 EBLET,

ABOUT

Kimura Glass was founded in 1910 as a “manufacturer with-
out a factory.” Today, its headquarters and showroom have
a home in Yushima. In collaboration with Japanese craftmen
and factories, Kimura Glass creates custom design glass
pieces, while also sourcing select pieces from abroad. It has
received particular acclaim around the world for its table-
ware work.

BEICARTEY a3 —LEBRDATAX—N—, 1910 FAIZE
BEY [T/ EL B WA—H—] ELTHAP IS BE LKA
DERTIAV I IR EHET 21 BADLLENITHF A
OEBELLY FLURFERBEBZITI HICTANET -7
VT DRBHTRBVAREE S,

Product : Wine glass / Glass tumbler

RETOAXI L T4V T TR 80T F—

Our Neighbors_10

ITO BINDERY
REENAE)—

This is a memo pad with simple and beautiful lines,
each one crafted by hand. With a sturdy base of recy-
cled cardboard, and remarkably easy-to-tear paper, this
is a memo pad designed to be loved by designers and
creators alike. This memo pad is a product with excep-

tional attention to detail.

—DO—DOBADFTHIET LI ETEEFNLELLTA
YDORAE/)RY i, NOHGA HOTELOU I%2&H L5 -
AV IS THAF =R VIA 5 -5 bFHS
NDTHA M BRI VEROBEBIC K2 %E”R. A
METOIMD LT WIILRE, MEETIEDbDRVE
—fTY,

ABOUT

Founded in 1938 as “Hakuchou Dou,” this stationary spe-
cialist changed its name to “Ito Bindery” in 1982. Debuting
with a stitched-binding design, they eventually transitioned
to catalogue design and production. In 2009, Ito Bindery's
Drawing Pad was selected for a “Good Design Award” by
the Japan Institute of Design Promotion, and was sold in
New York’s Museum of Modern Art (MoMA). These acco-
lades, along with its international collaboration with high-
class brands, are well-earned by its unmistakable quality.

1938 FRIE, SO FERB¥AOPBLIM 2 FALHZ AT EE
ICBITT %, AU P F VR R E L T2009 FICERFEMMLIF
A=A TNy FRBESY T YAV EERH, —2a—3 -V
HREMEE (MoMA) TEW RO NZHEBATOARDE L,
Product : Memo pad

RE7OZ b XAENYE

TISTOU

TAR Ry —

Enjoy lively conversation or pass the time on the
terrance in TISTOU’s adjustable-height, circular
tablechair.

TISTOU’s pieces, like the blown-glass light fixtures and
dynamically-shaped planter vases, accent the interior
design and create their own unique space at the same
time.

BFOBSEEZOGNAMAEDOT—TLF 7. HHS
NI=FHA D DOREHN T ADORH, ¥4 F 3 v 7R
RPHOEDPBEIA VT TDTIT I =T 5T —R—
Ao ZNOEWA YT ITOT IR VEBRD, TTAE
TOKMENPEY BP0 BELVEEZLETE 5 %H%
R LET,

ABOUT

This interior design brand specializes in importing Belgian
and Czech design pieces. It is their mission to communicate
the unique world-views, philosophies and ideas imbued in
the design of these pieces. They carry planters, flower vas-
es, outdoor furniture and lighting, all through which a new
kind of lifestyle.

NAF— FraADAVFUTRTFAV TS5 RDA v H—F—,
AEOMEOHRBELE R, WRICHITZBVEHES
AEVIERIREADIEZEY F—IC TIVR—%TFT7—~_—
A TIMTRE, BRERE B IAT7RAZANVERE,
Product : Tables & Chairs (Terrace) / Lightning / Planting pots
RBE7OLZIL T=T N - F2T7 (F7RE) | B/ HERARY b
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Our Neighbors_12

WOODWORK
Ty K7 =2

NOHGA HOTEL UENO TOKYO'’s showcase cabinet
in Lobby Gallery was custom-built by WOODWORK
to feature the works of local crafts people and artists
alike. Their solid wood and glass shelving, with delicate
and beautiful lines, highlights the works of the local

craftsmen.

IBEDOF v T —ZAXR—ATRFET HMBDO T 2 DAY
DFINTaF T M EAERBBIEMOF X v b il
BELVTA YOBIEMENT AR, T4 AT LA S
hi=7asy s s &frdsd,

ABOUT

This workshop builds original furniture made from raw wood
and various materials. Enjoy the smell of freshly-cut wood in
the craftsmen's workshop as you browse their collection of
furniture.

EIROREREMEEAEDE I AU FIVREEFIE H7
22 FHHBRLTWBERHOMTICIR. BLBALGMEETST
BOHY  RKDBYERELABRHOWD Y ERBEEZRIJIEDT
=2,

Product : Showcase Cabinet

RETOZIE  FrERy

NAKAMURATEA LIFE STORE

FHALZTA—=ZAT7 AT

The original NOHGA HOTEL UENO TOKYO organic
tea is grown among mountains where there is a harsh
temperature difference between night and day, without
use of agrochemicals or chemical fertilizers. Enjoy the
fresh taste and rich aroma of tea leaves. The low-caf-
feine, high-temperature-roasted hojicha tea has a fra-
grant aroma and robust flavor. The luxurious tea is made
using pesticide-free organic first-grade tea, roasted with

an original method.

BROERESHLVILROFMTE T4 D FILORL
. BIELALEAR 2 DI L REL S1ES
NTBY., KPP LBEKEEP LB EBRELAVEE
JET. MEEEREEO—FREMA L, MEOKR
FETMLLTWAIES UG AT =1 VEIDEL,
FIELWE D EFE D VW AR .

ABOUT

This tea shop is owned by the Nakamura family, who have
been cultivating tea for 100 years and counting in Fujieda
City, Shizuoka Prefecture. Their organically grown teas are
renowned for their fragrance, delicious flavor, and reliability.
You can sample tea in their shop, brewed with great care in
beautiful teapots so that you can taste the excellent flavors
as well as the varied differences for yourself.

BEEEET CI00ESREEVRITTL2ERERIHFNR]
DEEE, A —HZy I BETHREINREL ZOE®KLS G
HHAADIE REMDBHSHVIEOE, BATENLERD
ERLESHH-LEICKLTIELLW S ERTIRTREICEN B
DHERHATHE,

Product : Original Green tea / Roasted green tea
RIETOZ I M AUSFEE1E5LHR

Collaborators_01

OSAJI
FHY

OSAIT has been evolving as times change and actively
uses eco-friendly packaging, pursuing essential sus-
tainability. The scent is designed with a modesty that
reflects the essence of Japanese culture. Their product
soothes the skin, helping you unwind after a long day.

RFROZIITHIE Uy 28w 7 — D10 b BRIERGHM 2 5
BIICERAT 572 &, RENZY AT FEY 71 238K
Liz7a% 7 bo DDNS Y AZROEBELREHRTH S
FEDIE HAAS LV DODZ LR S2EHRLTLET,
B> 7z DIRATW 2 BBICREZEFD T, —HD
HODIHEEL, K5EEBR/ILET,

ABOUT

Osaji is a cosmetic brand with a focus on dermatology, cre-
ated by cosmetic developer, Masakazu Shigeta. In an age
where our lifestyles are constantly changing due to develop-
ing technology and science, Osaji aims to be a brand that is
your daily constant. A brand that matches your lifestyle and
helps you maintain healthy and beautiful skin.

Rl LM RARE OXBENKICLZRERFZERLD
RAAT AT T T R BT REOESTTA 7 AL N HHES
BLLETIRAT. ELOAVLDELTHADEFICHFYH
W BPHTELVWREEROLODIATRARANET AT
377V &Y.

Product : Bath Amenities (Hair shampoo / Hair condi-
tioner / Body soap / Hand soap)

RETOLI b NRTAZT4 ¥y T —/aA¥Tavar—/
RFA=Y =7 | " FY=7)

TOMOKO SAITO aromatique

FEQAYAbY TARTAVY

NOHGA HOTEL #1, which makes you feel an envelop-
ing sense of calmness with its overlapping wood aromas
with key notes of Japanese cypress and Yuzu, as well as
NOHGA HOTEL #2 which is inspired by the expanse
of space and time, are original aromas featuring blended
fragrances that evoke the NOHGA HOTEL UENO
TOKYO, which is rooted in Ueno. The fitness room and
restrooms are made to be refreshing spaces with citrus
and peppermint that gives a sense of cleanliness.

L) FRAREF—IHMOEY £ERH LT, A
At & S LR E/E L 5% [NOHGA HOTEL#1] &\
ZEREBEDIEAND %A A — L7z [NOHGA HOTEL#2]
13, 2o EFFI RS < NOHGA HOTEL UENO TOKYO
BAA-YLTHESNIA VD FATUR. T4 b
AR EALHER IR S HREEE L 28—V b T
R ERED ZEHLTOET,

Tomoko Saito is a custom aroma and incense designer.
Sourcing fine natural essential oils from around the world,
Tomoko Saito customizes original aromas to suit the pur
pose of the situation. Besides working alongside aroma
specialists, Tomoko Saito also produces original aromas
domestically and abroad, for space production cases such as
concerts and museums.

TARAET A F— BREEFROT LY IR, HRFHD
Epf LEARRERZEL, BNICADE RIS AE—
DEVERE. AEDTAEERT2HEL. REOFVDT KA
Y= EffifEParY— bETOTOTREER LS BRS
TEYDOT AT 21— % F#T 5,

Product : Original aroma / Room spray

REFOLIL  FUSFATAY/ V—LRT L—
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ATMOSPHERE JAPON

TRERZ7z—IL - PwiRky

‘We have prepared room wear made from soft and
subtle materials for you to relax in comfortably in your
guestroom. This sophisticated design, accented with
NOHGA HOTEL UENO TOKYO'’s “enji” (dark red)
color, creates a clean silouhette. Wear it with or without
a sash, over your clothes, inside or outside. The cushi-
ony padding around the neck will keep you comfortable
as you rest or wake.

FZODPLEDORWH I V¥ A4 TOIN—L"7 271,
RO L2 5 W# > THTHERTE S XS NOHGA
HOTEL UENO TOKYO 75> RH5—DL Y Ita%
TN, ERnwkEILIy vAHAYES
THA NN TE L, iz BHEEARESADD &
BHRAATLNZD O —IZPE LR 25K H
HHONEHNTLNE T,

ABOUT

With much experience in handling fabric-based products
used in world-class hotels, ATMOSPHERE JAPON carefully
curates materials made to touch the skin, and carries out
product design and development. Utilizing not only Japa-
nese-made products but also those produced overseas, they
develop, design, and deliver an array of tailormade products.

HRO—RFTVTERING 777 Vv I/ BBOEREREF
B CERBBREED L AUCHN I ORMEREL BART Y
A - FREZTI, AFEOL 0T IETHRCBAEOZMBEY
AN Z=RICEbE AL ERER I TV,

Product : Room Wear / Pillows
BEFOLI N —LYT [ EO—

junhashimoto

PavnYER

With the Japanese idea of “iki” - or, chic, in mind, jun
hashimoto “fused design and function” to create a sil-
houetted piece at the intersection of comfort and smart.
junhashimoto remains dedicated to detail and care in his
designs, especially in the crafting of the ladies skirt and

pants, his first female clothing designs.

HARD [H] 27 —<ic, [TYA1 v EHEE] 2RIAS
BT 3 —LTFTHFA V. TOVILI Y MTEDHR
WEEAT— M ERMIL. LT A AT 7y ¥ aridflo
RABDBEH, NV RAT LI, AN—bRTANLED
1. T4 T4 —=VETI b il a TV A > 2 REH
L% L7

ABOUT

junhashimoto’s concept is “Japanese Classico.” By taking an
aesthetic sense cultivated in Italy, and building it on the Jap-
anese concept of “iki,” or chic, jun hashimoto brings forward
detailed, quality garments. Going beyond the mere appear
ance of the garment, clothing can bring out an individual’s
personal aesthetic sense.

av+ 7 Miljapanese classicol, 12Y 7 T 7-E&#H%. B
RAD[H] OREHICEDI P RERICLYRERRT 5, R
ZOHDDELIICLI>T AL T TR AAND[EANHRE
B 25| EHT I EEBEL TV S,

Product : Uniform #R#7R& 7+ 2=7x—L4

STELLAR WORKS

RTZT7—=U2R

Sophisticated and simple furniture, designed at the
hands of Japanese and Danish designers alike, creates
a relaxing space in NOHGA HOTEL UENO TOKYO.
Whether alone, with a partner, or with friends in the
lobby gallery, feel free to find a place to enjoy these

unique pieces.

ot —F+ 7Y —%Fic. STELLAR WORKS O ¥
SNEREZRELTVWET. HEPT Vv =707 Y
AF =& DIy TINTHA V EEBRO B DREN,
KO EDZEMEBELLET, —ATO-L D &M@Y
B, RATB EESSBFiLE, ThZFhoy—IC
BHLETBRICADDOEFHZROTTHTEIVAHT
L&dMo

This is an interior brand established by Hori Yuichiro in
Shanghai, China. His works include collaborations with
designers from all over the world, and collections inspired
by the handiwork of skilled craftspeople. This brand deliv-
ers these timeless designs from the cross-cultured city of
Shanghai to the rest of the world.

EIE— KD EBCRIELIAYTUT 77 N, HRICER
TETFPAF—LDATRL—varnbe BELEBALED
FitdoTEAMEINZALI v ay BRICEASTAVWERS
NIT YAV % JARANFv—#H - EBHIOHRNEREL
WL,

Product : NOHGA Suite & Lobby gallery furniture
RETOZIL /—HRLA—PRE. AE—FrFU—RE

TIME & STYLE
AL TYE 224
Manufactured in facilities all over Japan, these calming

and relaxing interior furniture pieces are designed with
a soft, mild taste in mind.

KOAELBBEERZBLLIROPVT A A NOREA
YFUTOAY VFNFEER BRSO THICTRE,
FITP. VT 7. TTURSHER. YO—27, A
FAR—F, Ay FAR— FREAE ZhZhosisicRmqfu
B OERPERS RS M- BREOREN—HD
FTnEBELET,

ABOUT

While striving to achieve true value in quality and clarity,
TIME&STYLE aims to produce fine yet visually impactful
pieces that reflect the Japanese spirit. Beyond original piec-
es of furniture and tablewear, TIME&STYLE also produces
textiles like curtains and rugs, as well as Bonsai, all to be
presented as contemporary art.

HoMfEH2Eh S ZRET 2L BIEL. BAROHM
RERHBEBRBENMTERGDOIYICERYEL . FUYF LT
AKX P THEIRERT—TNIzTEHIT h—TY - F7BE
DTFRZANPARDEGERETHIAH. BUEROFREE
BHIERREEIT>TW5,

Product : Room furniture

RE7AZI b BEERE
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MAP AND ACCESS

EHRBAE
Ueno Park

L7y

VEN
7Bk
& PRONTO

NOHGA
HOTEL

UENO TOKYO

- JRILFHR - FURSRACIRM LB XEOESE5H - 5min walk from JR Ueno Station (Asakusa Exit)
CEREAMORER - BHARIEF R 3FHOES3IS - 3min walk from Tokyo Metro Ginza Line,

- AR R LB IR EEOES7H Hibiya Line Ueno Station (Exit 3)

+ 7min walk from Keisei Line Keisei Ueno Station (Front Exit)

FROM INTERNATIONAL AIRPORTS

From From
% Narita Airport % Haneda Airport

RMEZENS FIHEED, S

Keisei Electric Railway

Tokyo Monorail Line
Narita Airport Terminal 1

Haneda Airport

Station Terminal 3 Station
REAH REAZSR 13min, ERE/L—L
PR Z %

FEIX—IFILER
Keisei Electric Railway
43min. Narita Airport
Terminal 2-3 Station

REAR ZHEFE2 EILR

Transfer to JR Yamanote Line or
Keihin-Tohoku Line
Hamamatsu-cho Station
fimin.  AHRETER

JRILFMR, HLLIE
FORRALIRICEVIBRR

41min.

Keisei Ueno Station JR Ueno Station
AL EEER JR EBER
7min.Walk 5min.Walk

NOHGA HOTEL NOHGA HOTEL

UENO TOKYO




NOHGA
HOTEL

UENO TOKYO

Reservations / Inquiries
+81-3-5816-0211
2-21-10 Higashiueno, Taito-ku, Tokyo

ZFH - BRAVEDE
03-5816-0211
RREARKEEE 2-21-10

HP : https://nohgahotel.com/ueno
f @nohgahotel.ueno
@nohgahotel.ueno
¥ @nohgahotel_ueno

Management: Nomura Real Estate Hotels Co.,Ltd.
EE  BNABERT IV ARA R



