OUR STORY
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Being deeply connected to a place.

NOHGA HOTEL offers guests _ X
fantastic experiences i"-&;—.
rooted in the local neighborhood. o

A place that can offer you experiences that
you cannot find anywhere else, a place that can
pment that will stay with you forever.
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Cultural experience ZRRIE - IR0 « BES .
created from the energy of Akihabara KEER D TR F—DS4E A H SN HLRER

DIVERSITY | CURIOSITY | CREATIVITY DIVERSITY | CURIOSITY | CREATIVITY

Music, art, and taste is what lies ZRRIE - A0 - BENCHEN I

in the heart of the experience we share. HKERTARBROBELRDDIE [FRET— &,

With contentment, we welcome our guests IHVT A DENVEEREZED LI BEZENNDIEER.

with high-quality audio installed throughout the interior, SHOBRT — ML > THON S EMS N7 22

along with contemporary art enriching the atmosphere, ZUCHARDHDBMZRDSZEDTESL ATV EZELT
and restaurant & bar serving seasonal tastes. BERDAIANINEDET-BEE2EAHLET,

Connect with the culture and sensibility of Akihabara HO LB ICAN S BEICHES 2

through your stay — We are more than just a hotel. ATIVORLAHEIRRELTENDET,




MUSIC
ART
FOOD

To let our guests dive into the diversity, curiosity,
and creativity of Akihabara, we convey what we
value through each features at the hotel.
Centered on music, art, and taste, our hotel inte-
rior communicating Akihabara’s essence, event
programs and products within the space are real-
ized through collaboration with numerous cre-
ative minds. This is an introduction of what we

aim to pursuit as a hotel rooted in the city.
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NOHGA HOTEL AKIHABARA TOKYO

MUSIC
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Akihabara has a history related to music, starting
as a district of radio and wireless component mer-
chants in the 1920s which evolved to the audio
mechanics movement in the late 20th century.
Focusing on this lineage, the hotel is also a cultural
space offering original music experience that will

certainly effect the culture's future.

06

BELEHE> TELHOMMICERE Y Tk
TUENTIE, EMCTEEEEHELIL —T 1+ F %21k
BV ZENTEET, TIVIRYA Vb—
LAIBHRBCEICHELINAZ Y R =T 1 F
ZFE. LI N D Bluetooth#FEHRAHETYT . A7
IV MICADERMULENBGM & L BT,
=B PRET 2 EE UL E THES ZE 1,

ABOUT MUSIC

BEIIOWT

Customized audio speakers for public space:

Taguchi

Each audio speakers are customized to match the space's
characteristics and purpose. Handmade with made-in-
Japan quality and warmth, each are one and only in the
world.

CMX1306 (1F lounge)

The directivity angle is controlled to minimize reverberation
produced by the reflection of loud sounds, leading to highly
intelligible sounds. Since the auditory energy disperses
equally, the sound is apparent from distance and does not
feel noisy nearby. It also suppresses treble beaming to play
sounds gentle to the ear.

VSA-522 (1F restaurant)

Sound resolution and intelligibility is high even at low and
weak volumes, and plays sounds gentle to the ear at high
volumes. Having excellent sound field reproducibility, it is a
speaker system finished with delicate expressiveness and
dynamic capability.

REX060-CLE (2F lobby, elevator hall, fitness)

Reflective horizontal omni-directional speaker system with a
90-degree conical diffuser.

Reflected on a cone-shaped reflection, the sound spreads in
full circle creating a distinctively gentle atmosphere in natural
dimension. The listener’s ear will not wear up even after hours
of listening. Mid-to-high range is pleasing in particular.

LIGHT (inside elevators)

A hexahedron-shaped omni-directional speaker that lets
sound radiate in three-dimensional directions. Resonating
over the whole space, the speaker creates a clear and spatial
even at low volume.

F602-1301+FL2501W (DJ monitor)

Based on the plane-wave speaker flagship model F613, Hi
Box F602-1301 was customized to a slanted figure as a DJ
monitor. Combining this with construction as a DJ monitor,
combined with plane-wave subwoofer FL2501W to realize a
clear and dynamic heavy bass. DJ players will be able to enjoy
an immersive monitor sound experience.
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BANRZIAXRE—H—
2T F

BRSO ZHEORHCAREZERL, #HRIC—D L ITORE—
H—%THBLELE FEVICIE b  BHIHRELOND
Made In Japan DRE—H—TT,

CMX1306 (1FF7>¥)

BAAENHHINTVS o BFENIRACHRICRSLTEE
N2FHEEERNRICHZ PBREOSVWEEZRBITEY, &<Hd
BUESEVEMIZ FFEIRXLF —HAFHICHBL TV B
HOEKTHWTHI 23K HYERA, @EBEDOE—IV T ZMR,
BITPSLWEEBAELEY,

VSA-522 (1FLRF5>)

BEE HBTERHCLHEBE - BEHHV B AEEHTHE
ICPILWEEZBELET, BHBREICEN. T<EMARESD
LENTRAFIVIRNBDRE —H— L XTF LIS EA>TW
ESENS
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REX060-CLE (2FAE— + TLR—KZ—h—JL + 74y b3 2R)
OEMHERT 4 La—H —IC L2 REFEKFEIEAMER L —H—
2T Lo AH#EOR%E LI RERICE % RIS EI60EICENLEHD
A D7D FOEL W [FORE] 28IV ET, HIChEEO
BHELL BRICZEWICEAZELH WE L REMBEEL TV
THEIPENEL A,

LIGHT (TL~R—%—M)

NERORE LA MBRE—H—, 8 - £ - ETO3RT
BEICE D BEHRRICE D BT EICEY, ZZRIEICHBL, 2/
M EBEAETET NEFETHIUTHEERNICRLLILNT
EEEM

F602-1301+FL2501W (DJE=%—)
FHEHEAC—D—DT7 75y TETIVIFE13] #R—RIZDIE
ZRZ—RICR T MEEERA L7 Hi Box [F602-1301] %, =&
EEIVVTICEAFTIVvIICBRIDZFEREY T 7V —77—
[FL2501W] EfBAEDE E LTz, ZNICKY DI T LAEITIAIE
BABOHEEZLZ—Y IV FERDI ZENTEET,

Deluxe Twin Room #1001:
VANDERSTEEN AUDIO

FTIYIRYAVIL—L10015E RE—H—:
VANDERSTEEN AUDIO

VANDERSTEEN MODELI:
High sound resonating from rare vintage

A 1977 vintage audio recommended by unprivate acous-
tics, in charge of hotel BGM selection and music content
production. MODEL1 is one of the classic high-end audio
products. Since there are no distributors for VANDER-
STEEN AUDIO in Japan, this is a rare chance to experience
its sound.

The enclosure (box containing speaker units) has an unique
and rare structure, which allows softness and distinctive
treble with moderate transparency, meaning it is true

to the sound recording. Although a high-end audio with
directivity not too severe, the sound is smooth, gentle and
relaxing enough to enjoy your favorite music.

VANDERSTEEN MODEL] :
T A s

FTVEABGM LYY ay BRIV Ty YEEEZEBELELT
WBT YT 5AR—k - PA—RTAv I RICE>TRESINT
1977TF M T 4> T —PZAE—h—, EF N ZEFHBHEMN
ALY RF—TAF DOV ED, BEATERMLOREBE, LU
B, FZWANAFDBRRE—H—TF,

Iv/A—Yy— (RE—H—2=y b RIS 25) ET 7>
F—RTA—VHF—TAA BB OFEBICBLVEEERL, T
NICEYEEIGEEDRREBRRE Lo BN AEENE
BINETNAIVE - F—FAFTHYVEAOIETTER
WERIEE O/ 0, EARDOOLAICPELCEEYS Y ZLT
EEEBELAVELITET,

Deluxe Twin Room #901:

Bang & Olufsen
FIYIRYAVIL—LINBE RE—H—:
Bang & Olufsen

Beolab 18:
Design and engineering in perfect harmony

Bang & Olufsen's speakers and sound systems are
sublime technical instruments, delicately tuned by hand
and ear. Beolab 18 is an iconic pillar of luxury sound —a
stunning work of design-driven innovation, bringing poetic
expression.

Behind its beautiful exterior, it is filled with advanced audio
technologies. The lean pillar evenly distributes the upper
frequencies in a 180-degree horizontal arc, delivering su-
perior sound experiences across the room. Adaptive Bass
Linerisation automatically adjusts the bass performance to
what is played, while the room adaptation feature optimis-
es the sound based on the speaker's placement.

Beolab 18 :
THALELY =T ) T MU ZE MRS

AHEOFEELBLIHRAEINLERONATIERERKE
¥ % Bang&Olufsen, FfTH [Beolab18] I3 F D FMNHERR, £
LTTFHAVADIEDYPEALA/ R—ya v aiEE LT B
EYIYRDOTAAZy o RATLRAE=H—TT,
RIEBOELIDIZILADORS « BRIOF —T 1AK%
LR, MR ERD S IL180EKFICHMARE LS IS
BENMYFILAL. BENAY 7Y MR AR T TRIEBE
DIB4LETIENY£T, ABL (Adaptive Bass Linerisation) 72
/AY—HEEICEhE TEEZARRGL. N —LTXTT—
TarBiRIERE—H—OREHZMICAEDETY VY Fe&iE
PkLET,
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Deluxe Twin Room #801:

Taguchi
FIYIRYAVI—LBOIEE RE—H—
27 F

F613: Handmade plane-wave speaker reproducing
the true sound with high resolution

The only plane wave speaker installed among Deluxe Twin
Rooms. Phase shifts are unlikely to occur since the speak-
er structure lets each sound wave interfere at minimum,
resulting in very clear and less distorted sound. Consisting
of more than 97 % of air, it is very lightweight. The rigid
aluminum honeycomb-structured diaphragm enables quick
responsiveness of the sound with a qualified resolution,
creating a well-ordered sound wave experience. Although
small-sized, it offers high quality, broadband sound that

is superior to large monitor speakers, embodying the es-
sence of music with great satisfaction. Handmade in Japan
with quality and warmth.

F613:
HOAHZRARE THRT ST FREALY—H—

TIVIRYAV N —LIZEBINTWERE—H— DR THE—
DOFHERAE =N — BFAFENBEVICHELICCWERKD
T DXL A EEIKL LTI TTERBDODL B NE
EBEERLEY,

THUENERDT=HIFE TR GEIEOT LI NZH LS
DIRBIRZIRAL T W78, 35 LAY DB WEBULRIGE.
FEERAE—D—ROTIEDRIGE LB WS 7 KE (FEK)
ARBTEET, MBS ZLIOARBDEZR—RE—H—%
EETIREYE - LeBBEL AT BEOREEBEL. &
EOLWHRBESZ TANET, —B—BFEYTHESIZLICT
ZhYBH A LSS Made In Japan DRE—H—TF,

Deluxe Twin Room #701:
SONY

FIVIRYAVN—LTONBE RE—H—:
SONY

SA-Z1:The ultimate near-field power speakers
made to listen closely

Recommended by Onoden, a neighboring home electron-
ics store since 1941, this 2020 debut model combines the
advantages like no other — Having the sound sensation of
a high-quality floor speaker, and sound reproduction quality
of a high-performance headphone. Its unique exterior is
notable, along with the audio sense of presence and coher
ence. This is exceptionally obvious when heard nearby, but
sustains its quality even few steps away. As if the musician
has shown up right in front of you, it will surely captivate
the listeners with an immersive feel. Set the left/right
speakers on the desk and yourself in a triangular position
to experience the single-point focused sound at its best.

SA-Z1:
ERFERECHZDO [27 74— V87— 2 —1—]

19 EICAIE LR EROERREBRE. /T VIC&>T
HBINT2020FEHFTET Ve BIRZATRAE—A—DEHRK
EEtEREANY MRy ORBBATEOBR, WA OFERE#AG
R LWRATDRE—=H—TTF,

A== BFRGBHTT A ALY ORA > MIETIERE TR
WEBORSK, I1a—Y vy A BERICRA LS IR ARE
EMRIIEECAZEICTEIETLE, —RICTF—N RSN
BREMKRT 270, EADAE—H—LYRXF—DUBEBINEZ
ARICEDEI TR EICKBT 200 EEE LRI MEY
2avTT BA—MLENTHERISRIEZDOEEITHRR W7
F£7,
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Deluxe Twin Room #601:
M's System

FTIYIAYA VI —LE01BE A —H—  M's System

SKELETON SPEAKER:
A showcase of art and music

Made of a transparent case that contains artwork selected by
the hotel, this speaker strongly conveys the concept of our hotel
to guests. The sound quality is rich and delicate, true to the
recording. Filling the guest room with abundant resonance, you
can enjoy music at the same quality from any place of the room.
Experience the delighting moment in your travel with M’s Sys-
tem’s speaker, which aims to demonstrate lifetime happiness
through their products.

SKELETON SPEAKER :
T—bEBEENFET 53— — AN AL —H—

BRB a4 — RO ICRTIVEROT — MEREROBA DL, B
HCHAEEZE,I EERE—H—, £ELINOHGA HOTEL AKI-
HABARA TOKYO A7 X F DB ICHFBRL T W R & o bhav e 7 b
EZALIMIRBLTWAEERET,
TRSKICEN B EY HEILKEINRYT LY IV R, BEDED
MIBA LS TV E T, £EZE VP, RRODBEEZDZIL
%#B1E9 M's System DRAE—H—DHBEARHKD B ICK A
B BRICAVDEREE BRELALZS N,

TRANSPARENT SPEAKER /TRANSPARENT SOUND

(public space restrooms)

Originating from Stockholm, this speaker is transparent speaking
of design, sound quality, and sustainability. It features rich bass
sound through neutral tuning, clear mid-range, and crisp highs.
In addition, you could easily adjust bass, treble and volume via
knobs. As the industry's first sustainable audio system that
faces environmental issues, TRANSPARENT SPEAKER is a great
audio and aesthetic that is meant to last a lifetime.

Acustica Lounge Radio / GENEVA (normal guest rooms)

A flagship model of GENEVA which allows you to enjoy excellent
Hi-Fi sound and deep bass sound. It ensures consistent sound
quality even at the highest volume. Equipped with radio and
digital alarm clock, the speaker mean more than enjoying music.
The wooden cabinets wrapped with eco-leather and the beauti-
fully processed aluminum top are finished with a calm design.

Other installed audio speakers:
TRANSPARENT SOUND, GENEVA
ZOMRERAE—H—

TRANSPARENT SOUND, GENEVA

TRANSPARENT SPEAKER /TRANSPARENT SOUND
(GtRE L)

AbyOFRNLE, FTHAY - BE - RE~ORBTERS] %
FKRLIRAE—h—, Za— S A EFa—V P ICLBENRIE
B 7UTHRER ZL CHBASENRRTY. I5IC. BE
LEZOAV A=/ TIE->THFAOEHEICHAETZIL
HEEETY, REMBICAEEHERVOYRTF T IV A—
FTAFELT REICES>TETHIUNTERENT AL
o TWET,

Acustica Lounge Radio / GENEVA (—f&& =)
BENBELRIPODIEETERNICELL LN TESGE-
NEVAD 757y 7E®TF I, 7R a—LETH—EBLS
FEEERICERLES,

FMZ oAt BEFLRERRLRT VXL 0y s HIBHS
N EEZELOULOREMREER, TaLF—TaENKR
oy bl ELMIINETALIED by FIEELEE
BHEZTFHAVIMELEN>TUET,
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ART
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The continuously evolving city of Akihabara is full
of hints that tell us about its characteristics and cul-
tural history. Inside the hotel building, we present
contemporary artworks that attempt to reinterpret
the city based on these hints. Through periodic and
permanent exhibitions, the message conveyed in
the works will raise visitors' awareness to the city,

which may even change their perspectives in day-

to-day life.

WICEBA LTV - REFRIZ, ZOREP UL
BE2YFEIR O vTHhTLE T, HoO
EEEAD S5 —B O AT LVERNTIE. Zhsoke >
FEH EICHOFEBRERATZERT — MEMZ
W CHEZEBLTHRRE. EMPEAZ XY
t—=Yi, NS H0EHIIHTIEBRICROE %R
B2, AT vERLBICRESHEICOELEZD
59 Z&TLED

CURATION

Fal—vav

BLACKLAB

A curation team by Teruo Kurosaki and
Tomoji Oya. Mr.Kurosaki is the founder of
lifestyle brand "IDEE" and has designed
new situations for the society through
projects such as Tokyo Designer's Block,
R Project, Aoyama Farmers Market, and
COMMUNE. Mr. Oya has been introducing
up-and-coming young artists at MIDORI.
so GALLERY. Recent art curation projects
include NOHGA HOTEL UENO TOKYO,
THE KNOT TOKYO Shinjuku, and business
innovation facility "Inspired.Lab".

[IDEE] BltaE TH Y, [RRTFTHFAF—X7
Avyz] [R7AYzo M [HEL77—<—X
~—4v ;] [COMMUNE] % E#BH % B &
GILWRIRZET YAV LTERIFEB KL,
MIDORI.so GALLERY (hBEE - £58)IcT
BLDEFT—TAZXLOREEITIREMNSE
KIC&BFal—arvF—L BE7—bFa
L—2avaFENFpleL Tt/ —AkTLE
2%, THE KNOT TOKYO Shinjuku, EY & XA/

~— 3V Mnspired.Labl &R H B,

ART

Arts Chiyoda 3331

Based in the renovated four-stories school
building, 3331 Arts Chiyoda is a cultural
hub consisting of art galleries, offices, cafe
and other features. It is used not only for
exhibitions but various workshop & lecture
programs.

IR PR EMALCRELLT— >
B— T 1P L3R DERICIE, 7 — v
FU—FT4R N7 EVAEL. RESR
I THRCT =02 ay TREERE LS
EHEBORRELTHIBINTLS,
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FOOD 7-¢

PIZZERIA & BAR

NOHGA

PIZZERIA & BAR NOHGA is an all-day dining
interpreting “Spanish Italian” from our perspective.
Interweaving seasonal domestic food supplies, our
dishes are served in tableware presenting the exqui-
site Japanese craftmanship. We welcome our guests
with the warmth of Spanish bar spirit, inside the
space consisting of a casual bar area and restaurant
area where you could take a peek inside the open
kitchen. Share the delectable pastime enriched with

music in the air.

[(Z2R=yvatyY7V] 2F—<IHMEDOE Y
AEMESEIA - NTA AL =27 TT, AOHE
EAEMPED 2T A=a—%. HEOHLD S DD
BEBRLH7IARABICHRATIRHELET. #
VAT NN =, BRDHIF T FvF
PR VAT V= THRES N BT, &
HEHREGT HHHPRM K AL VNV OBHHIT
fINoNETLED. DESIEREEBICENP I
ZEBEBILLEZS L,

FOOD

ABOUT RESTAURANT

LRMZvnZiEbY

Various usage for all scenes

From casual bar area to the calm restaurant area,
chose any menu or seat that will suit your style.

BELMAY—
BRELELOIN-Y - h b ELEITBLRLS
U=V E T BERDARANICAEDETAZ2— P EFE
EBRUIEEN,

Fresh bakes from
authentic Italian wooden kiln

Imported from Naples, Italy, the wooden kiln is literally
the identity of the open kitchen, filling the air with rich
scent of focaccia and pizza.

XN TEBBT 2R HE
F—=TVRYFUDBEELERDIKVT - FRUDLEAL
FEFHRENOIE 7Ny FAREY YT OFEREYHNZEN
9,

High-quality casual bar style

Tapas is a typical Spanish bar menu that could be
shared either with a couple or a large company, main-
taining quality and casualness simultaneously.

FEHD 2TV AT AL

DABHOEEOBERET, LEIZRLENHOLRERIC
ST TEBRNRRFARA VY NIV ERKTHAZ2—TT,

Daily update of seasonal food supplies

By using food supplies at the height of the season, fo-
cusing on flavor and production methods, we promise
fresh taste experiences constantly changing.

HeEHsnTW<AD &
BRI ot AR BREEOTN L EHIC AL
ANBEDYET, BICELLHEICBALKEHRE B
HLET.
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LUNCH

UF

Start with a soup plenty enough to warm up your
appetite. Wide selection of authentic pizza, pasta,
salad, weekly main menus reflecting the seasons,
and special menus is ready for you and your com-

pany to share at any time.

BROB» S AR > R 2 A—-TITihE
55 VF. Ay Y 7Ry, 55, UER
KMg 2 BEZEDLODAAS VA2 —, ARV ¥ )L R
Za—NDOEBRFAT. YT AYANEBELAN
TRFBZBOVEREBBILIIZS N,

®eO0 000

BREAKFAST
Lk

Wake up your body with gentle fresh taste. Choose
your favorite egg dish on the spot from a variety
of lineup, including eggs Benedict and omelette.
Focaccias baked in Italian wooden kiln are also

available, of course always fresh and warm.

Iy ITRATAT b ALVLYEIIUD & LB
BELIRHEIZ OB TBIHAOREBRT WL
JET. A7V THOFHETHEHITE7rv 0y
FrE2IFILH. HRIZTOHEDWAEHDEEZPS L
<EEDSEET,

(ool NeNe]

CAFE
h7zx

Take a break with seasonally limited dessert sets,
tapas snacks, and pizza. Whether it is our original
blend coffee,organic tea, or even alcohol in day-

light, the choice is up to you.

ZHOAEZBRLASTH— bty b, FI)SZARAF v
7. EvYr THROBO—B %, BRAMIA Y Y
FLTLY RI—b—HEEEEX,PSTLI—L
FT. TOHOZRFITADLETBREULLZE N,

DRINK
kY2

Our sommeliers selects products from the world,
made from small-scale producers who commit to
the entire production with authenticity. Flexible
proposal is available from our selection, which

combines a sense of balance and uniqueness.

SEETRICZIED2/MNIBEEE QMR LBV &
BLSPEE e %, Y5V L) RS
POTEICEME UE Uiz NT 2 AR &A% B
BROBERMEIZ D 6T CRENSETT .

FOOD

DINNER

Fa4F—

Exceptionally rich variety of tapas is offered. The
bar counter area, representing the whole restaurant
space, is a generous spot for building community
in Akihabara night life. Likewise the kaleidoscopic
city features, we restlessly update our menus yet to

be experienced.

oYz ) 7OREBALREOYINANY T—
arvECRMBLET. EOETHIN—HT
7 =13, KEROH 22K NDIAI 22T 4 AR—R
IZASHOLWERLRE., <5 LWEHEFIRT S
EACEHINTV A2 —TBERZDBTREL
ESC I

INFORMATION

Reservations / Inquiries +81-3-6206-0607
ZTFH - BREAVEDYE 03-6206-0607

BREAKFAST 7:00 - 10:00

Restaurant Hours LUNCH 11:30 - 14:30

- CAFE 14:30 - 18:00
LAM7VEEBE DINNER  18:00 - 23:00
(LO 22:00)
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Our guest rooms are where you can relax and
experience the music culture we aim to offer. Every
room has quality speakers installed. Especially

in the Deluxe Twin Room, we have arranged
high-quality speakers from five acclaimed audio
companies. We also distribute original music & film
content streamed on TV. The simple and warm inte-
rior design completed with Japan-made amenities
and fixtures will introduce excellent craftmanship,

with curiosity and refinment coexisting.

ARFUDHLICHALF ¥ —E LTHRETHEEE
KOBELNOHRBRTELEEEM. 2BICHY
Wb A—H—%2FBL. FTHT TV
TAVA VN —LATEREEEESSHOALY—
H—ZHEH. TLETIEAT LAY Y F LG,
BUREROBEEHITVWET, HAMO T A=F ¢
RHEEIED Y Y TILTRLPHD B 5 2R T,
JFVTF4DEVHDIL Y BEEL TV
H5ZETL&ED. FADEERBDIIEET 2 BEHE
ZCHELTB/HELTVET,

Common features for all room types

LEELXATOHBEIE

+ Ensuite bathroom

- Unit bath tub(Deluxe Twin, Supe-
rior Twin type only)

+ Bluetooth speaker

- Netflix available on TV

cIY)—7 =2

CAZY MR(TIYIRYA,
Z=RYFYAYDH)

- Bluetooth REE—H—

- FLETO Netflix BEE

(account signup necessary) (BET7 ATV MR
- In-room safety box - ERNEE
- Mini fridge - IZREE
-USBarvtr b - USBav+tr b
- Free Wifi - FERLWifi
- Non-smoking By
- Check-in time ———— 3PM CFIv A 15:00
- Check-out time——- 1AM FzvIT I b ———e 11:00

3 Simply contact our reservations team for our Accessible Room.

HAZN=H LN —LDOEEE CHLDBERIL BAFHRETTEELS 0,

ROOMS

® O00O0

Deluxe Twin
TRV

Room size | BEFEHE
35m2/ 377ft2

Bed size | Ry FH#4 X
two 1,200 x 2,000
1,200 x 2,000 (2&)

*Each room features different audio speakers

*REETRERAE—H—DRBVET,

Capacity | € &%
3

Detailed features | % :% 1
Bluetooth speaker
Bluetooth R &'—H—

VANDERSTEEN AUDIO VANDERSTEEN MODEL1] / Bang & Olufsen [Beolab
18] / Taguchi [F613] / SONY [SA-Z1] / M's System [SKELETON SPEAKER]
*Simply contact our reservations team for our Accessible Room.
FAZN=HAVA DT FRERFLINDBERISBBEICTAYET,
*For party of 3, addition of extra bed (1000 x 2000) is available (charge necessary)
*3%ty FOFE, TFX Ty F(1000 x 2000) ZEMLET (FHED
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Superior Twin

R=RY7yAL»

— Room size | SEE&
29m?2 / 312ft?

, Bed size | Ry FH#4 X
o LH two 1,100 x 2,000
o 1,100 x 2,000 (2&)

*Simply contact our reservations team for our Accessible Room.
FAZN=YUYA VDT FREFLINDBERIEBBIEICTAYET,

*For party of 3, addition of extra bed (900 x 1850) is available (charge necessary)
*3%ty bOBE TFX Ty (900 x 1850) &ML ET (D

Capacity | €&
3

Detailed features | {1#55%{#
Bluetooth speaker
Bluetooth RE'—H—

[eNeN Nele)

Twin

Ay

Room size | SBEEHE
21m?2/ 226ft2

Bed size | Ry FH#4 X
two 1,000 x 2,000
1,000 x 2,000 (2&)

Capacity | EB#
2

Detailed features | {5+ %1
Bluetooth speaker
Bluetooth R &'—H—

ROOMS

[eeNeN JNe)

Superior Double

Z=RUFET L

Room size | S3EE&
21m?2 / 226ft2

Bed size | Ry FHA4 X
1,800 x 2,000

Capacity | EE#
2

Detailed features | {4#%{#&
Bluetooth speaker
Bluetooth R &°—H—

[eNeNeNeN )

Double
2T

Room size | SBEEE
18m2 / 194ft2

Bed size | Ry FH#4 X
1,600 x 2,000

Capacity | EE#
2

Detailed features | {t#5%{#
Bluetooth speaker
Bluetooth R &'—H—
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ABOUT ROOMS #ZEnz#bhy

Bluetooth speakers
installed in all rooms

Using soft Egyptian cotton, our
original towel promises excellent
water absorbency. The qualified
texture will escort the guests to
comfortableness.

42 Bluetooth

A—H—FE
TEREICLHIDRITEHIEEICIT
bUELI BEEROT N REEE
L. BRICAVOBEETLDAED
Ve EEBILLIEE N,

.
B

Mattress (Simmons) / Pillow
(ATMOSPHERERE JAPON)

The thick mattress is developed
through scientific research. With
the feather pillow, we promise a
quality night's sleep followed by
pleasant awakening.

YN R (VEVR) [ Pa—
(FRERTz—)L - VvA)
BRI A EICHR SNy bl
i3, AR BRI GEH DY, T
EEO—EEHICRVIRY &R
BE®HEBRIRLET,

Bath amenities (OSAJI)

We use organic products pursu-
ing harm-free. The floral scent of
"IKOI" soothes the skin at the end
of the day, bringing peace.

NATAZT A (FHD)

HIlRehF—HZvI%BK, 7
A—ZL7[IKOl EEW) ] oFEY 1E—
Ho#gbYICNERL &z s/E
FLEY,

Rain shower

Our gentle rain shower will help
you unwind after a day of ex-
ploring the hustle and bustle of
Tokyo.

LAYy T—

FEODWIKENRDO LS ICHEYES
LAY X T =& oo ) DB HEHD
LHBEAHAH FEH T TE
nNERLET,

&

Original towels
(MORALTEX)

Using soft Egyptian cotton, our
original towel promises excellent
water absorbency. The qualified
texture will escort the guests to
comfortableness.

FVIFILEIFIL
(BSLFYTR)
ZOHNBIVT MEEERAL, ok
HEHiREE, DL VWEREBI T
ENTED AYSFABLTED L
BEHAYOHTY,

Original room wear
(ATMOSPHERERE JAPON)

Soft and comfortable, the room
wear of this gown type will suit
you with a sophisticated silhou-
ette.

FVIF NI =TT
(PRERT—) - DvRY)
FEoHVERDOE LIBORWH T
RAT FEInfz LTy b S
FHATT,
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'FACILITIES & SERVICES

FACILITIES & SERVICES

®iE -Y—EX

the vicinity.

Bicycle Types
=iE

TYPE:1

BISOU 26 7 speed / 26in tire / With basket

A bike perfect for a relaxing ride, equipped with a bas-
ket to hold all your things. So easy to get on and so
easy to ride, you can enjoy a different perspective of
the city that you usually see on foot. Take a detour and
stop wherever catches your eye.

DAY EFEY K BBHMNTDEDBEETT, Po7l &
REEN>FRERDBTHEADLLL BICRURATLSHE
WAHAD HFENTVWEIELITE-REZRETNET . R
ICR2BEERDIID, beo b FYEELTHELLD,

TYPE: 2

26 8 speed / Horizontal frame / 26in tire

A comfortable ride, even for beginner riders who are
not used to sports bicycles, equipped with eight gears.
There's no need to think about when or where, you can
go anywhere with ease. Especially recommended for
those who want to venture out further.

ZRR=Y NA 7 ITBNAWILEDS THROL TRERICE
L3 BRERMENDBEE, v FaT—ravaRIES,
EIANTHITITZIRRDICIETULINET, beoLiE<E
THHENI LW E WS HICETTHTT,

Rental Bikes by tokyobike
LY &Y A% —E X by tokyobike

Tokyobike is a bicycle designed for riding around Tokyo.
Created with an eye for both functionality and design, these
bicycles are loved both in Japan and abroad. From Yanaka,

Kuramae to Sumida River - Tokyobike can take you to explore

F=Fa—NATVRBHEEEZELESLDIIOL SN HIZE
TY o WHREME. THA  &bICI b HIEHIE, BN
TRABHATLERSNTVET 2R AT EETZ b
TH120, BHIBVEES> TATIEVDPHFTL &I,

Price & Reservations

Price
Same day return ------------------------
2nd day onwards ---
3 hours rental

1THLY &L 2,000/
2BBLE 1,200M
] 1 - 1,200M
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Fitness
74y b2ZR
Johnson Health Tech's treadmill and upright

bike with Virtual Active™ is installed. Enjoy

the cinematic experience of driving around

Hours stay-guests can use
24 hours a day

Fitness equipment
(1) 1 treadmill

(with Virtual Active™)
(2) 1 upright bike

(with Virtual Active™)

22

Size 15m /161ft2

(3) Dumbbells (2.27-40.5kg)
(4) 1 multi-adjustable bench
(5) Studio mat

Collaborators
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a7 RL—%—

FFEHE CERAOBESEE
24 BRI SHF AT

ECYNS S

() rLyFIL1A
(N=FoNTHT47 M)

Q) Ty7 AR A4218

(N=Fv T T47 ™MES)

*Service available for guests age 18+."

JLE 15m /16112

(3) &> ~L (2.27-40.5kg)

(NRVFTIvARRT N
~UF1E

B)RZYHFA=Y b

HIBROBEIENOIHAVLLTET

cities of the world.

Johnson Health Techtt ® )N —F v L 7 &
TATMBEHENLY FIN-TyTIA
NA T &FE. HAPOHEZED D 2BUR
KB Z BIELAL S,

Laundry Service
SYRY—H—£2

Through our partnership with WASH&FOLD, laundry ser-
vice is available for guests while spend their time explor-

ing the city or getting into business.

WASH&FOLD # & O —E 212K 0. BEMEIEHK
REVAADOKHEB I SN AHICEEEZRITLE T,

Price

Small 2,750JPY (tax included)
*Approx. 3-4kg / Approx. 30 T-shirts

Regular- 3,520JPY (tax included)

*Approx. 6-8kg / Approx. 60 T-shirts
How to use the service
Put your clothes in a dedicated bag and bring it to the front
desk by T0AM. Finished laundry will be delivered by 10AM
the following day to your room.

ZHIRRE
ZE—)b-----2,750 (Ftd) ¥E R : 3~4kg /T ¥+ V13015
L¥ 25— 3,520/ (Fd) ¥ E% : 6~8kg /T v/ #6015

ZHRAE
FANYTICEFREAN, FEII0KETICZ7AY MIBRHbL
2L, B0 LA b DEBEEICEBIFWLET,

Parking Space
BrE5

Capacity 8cars

Price 3,000JPY per vehicle/night
(from 3PM until 11AM the following day)

Maximum Car Size
Depth 5.3m x Width 1.9m x Height 1.55m ;
Maximum Weight 2,300kg

#l£ 3,000M/138 (15:00~%11:00)

Ersa]gEEEfEY A X
£E53m LT - 181.95m MU T - B&155m LT -
F52,300kg

COLLAB

HhigEHE - A

Our original collaboration products are hints
to experience the city's spirit and culture
along with the hotel's qualified comfort-
ableness. Partnering with local creators and
companies, their fruit of creativity resonating
with our concept is located in guest rooms,

restaurants, and public areas.

ORATIONS

yJraragsr

FHOXLEEE, TUTRTILARET S 1E
AR KOERRICBUT WA T 5L, Tk
HIRDTH A F—PRELOFBEE Y
DFNDATRL—varTay s EEELEL
Jzo ATNAVETINORIBELEI/ESNT
A& OERTHAMAE. FEPLANT Y
ZIILCOHERICRBELTVET . TOBFICES
TBELALIZS N,

Kyogen

R

Original design inspired from music, one of our hotel
themes. Kamon (Japanese crests) is designed from
simple lines and circles to a complex drawing. Audio

speaker version or headphone version is available.

ATFNDTF = THIEEEDEIILETHA Vo T
M EEROATEMEZREE LTRRSNEZED
5, A¥=H—&AY F7x VORI FEKICKAL T
L7z,

ABOUT

Kyogen devotes itself to creating new kamon designs and
kam on art for corporations and individuals based on the
concept of “kamon in the context of modern design”. They
propose new forms of combining kamon with products, col-
laborating with designers of various genres.

RIEEBALLTDOIL—Y ZFHFDRFHEER, BREN [T YA
VELTORB] 2T —VISIFORBUEABRARDTA 7 ZZA LIS
BhEETHAUNERESHE RINT — MR REPEAD
WEET ARy r =S TP 2 F T2,

Product : Card key
REEZ QLS h—FF—

SL1ONAO0Yd OAMOL VYVEVHINY 13LOH VOHON



24

a7 KRL—%—

Collaborators

Collaborators

25
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SyuRo

vanR

Designed to match the guest room interior, this shoe-
horn was made by Japanese craftsmen. Experience the
exquisite Japanese craft at your room.

BEDA YT ITICTYF LIzTHA Y EZENOBAL
AFRL—2 a3y LTEYE, RENTHHRE, HAOD
DIV EFRTHZENTEET,

ABOUT

- |

Design brand found in 2008 by Masuko Unayama, owner
and designer. With the motto "Crafting with story", their
everyday-life design products conveying Japanese tradition
and craftsmanship, some of them made at community
workshops, are introduced worldwide.

AV T MEITE/ DV DOBHBE/ IV ] THAF 34—
F-FELUNFREESLERREZTIRT 7> Fid. BADEH
PRAOEMZED L, £/BUFEMTOONI D%, EF
TEVEITZZEDOTEZAEDT YA 70K 7 FELTERS
~NMER B,

Product : Amenity box /Tissue box / Shoehorn / Hanger /
Clothing brush

RIETAKZ TP 1 TAZT 4 BOX / T4y¥2 BOX /#~_S /
H— | ¥RT 7Y

Maruyo-Chaya
EBENE

Three types (cold-brew Sencha tea, Houji tea, and
matcha) is available. Each flavor is an authentic taste
from Enshu area.

KH LREZE, 135 U, HRRON2KE Y FE2FRICTS
& BMMROANEMORMEHET S [£5 L%
Bl #BEFTELE LLkbLTT,

==n
A

ABOUT

Based in Shizuoka prefecture's southernmost city, Omaeza-
ki, Maruyo Chaya delivers products from the sea and moun-
tain of Enshu area along with tea. Over their 70-year history,
they have gained technology and reliance of their products,
valuing health, emotion, and lifestyle. They continue to con-
vey the authentic Enshu food, with their hearts always close
to their customers.

BB oK - HMENETHERSIC BoFLLOFICEEN
EMNHIBOETTHELERELEICEITZ, BIETOEDELEDHR
TH- T CEETOONRRIG[RE - B - Bo5L] A
T—. BERDESLICHYRVLANSER REEKITTWS,
Product : Sencha tea

RETOLT b AR

MOTHER HOUSE

XY= R

Using cowhide from Bangladesh. From material pro-
curement, leather dyeing, to finishing, their product is
consistently produced at the company-owned factory,
Matrigol ("Motherhouse" in Bengali).

NPT ST 4y Y 2 EOFERMER. FMHE RE,
4 E T—H L CMOTHER HOUSE A 8iICEZ 2 B
HEETLS~ b IV CBEShE L.

ABOUT

Based on the philosophy of "creating brands that are appli-
cable to the world from developing countries," Developing
Countries' Potential to Customers Worldwide through Manu-
facturing We deliver them. In six countries, including Bangla-
desh, we have our own factories, We continue to make use
of local materials in manufacturing. The company operates
stores in Japan, Taiwan, Hong Kong, Singapore, and France.

[EEEASHEHRISBATE7 7Y FE2<3] LLWSEEDHE,
[&LE] OfaEEE €/ <Y ZBLTHRFOBERICE
BULTWET, AV I 57 va%iile, 56 ET. BHIH%E
W2 BHMORMEEN LT/ DY ERIFTCWET, BR &
BLEB YVYHAR—L TIVRATERERLTLS,

Product : Memo pad/ Cash tray / Menu board / Card Holder
REZT AL bt AENY RN [ Fryablbd | XZa—FK—F/
H—=Fhng—

Collaborators_05

OSAJI
Fyy

The fragrance of "IKOI (break, recreation)" resembles
the moment you smell a bouquet. A truly harm-free
organic product that responds to the changing times,
soothes the skin at the end of the day at bustling Aki-
habara, bringing peace.

TERICHZ RO Rz i €5 [IKOI (W) ]
DED 2R, BRROZILISHIET 2HEICREEA -7
v Fus s vh, BESS LLKERTO—HOK
DOIEEL., ZoEEBmMIILET,

ABOUT

An organic cosmetic brand focusing on dermatology by
founder, cosmetic developer Masakazu Shigeta.The brand
aims to adapt to rapidly evolving science technology and life-
style, considering customers' daily life, designing a lifestyle
to maintain healthy and beautiful skin.

BNz ERFAREORHENKICLIRMRZEEZER/LE
F—HZYIARXT 49077V K, Bl RZOESETIA 7R
SZANDLHECHLLENLTIRAT. EhOAVWSDELTHA
DEFICHFYRV BPHATELLWREZRDZHDIATRE
ANETFYAVTET7 5 FEBERT,

Product : Bath Amenities (Hair Shampoo / Hair Condi-
tioner / Body soap / Hand soap)

REET QX bt RRTAZT 4 (vv7—/aAvT4var—/
RF4—=Y =T | "V FV=T)

SL1ONAO0Yd OAMOL VYVEVHINY 13LOH VOHON



26

AFRL—&—

Collaborators

Collaborators

27

aA7RL—%—

ATMOSPHERE JAPON

TrERZ7z—L - PrRy

A gown type room wear made from soft and subtle
materials. Accented with NOHGA HOTEL AKI-
HABARA TOKYO's key color, green, the sophisticated
design creates a clean silhouette. Wear it with or with-

out a sash, over your clothes, inside or outside.

FZoPVEHOBZDORWHI VYL TDT 27, B
Mz LERO L2 SR> T THOELONS, Kita%
TRy MIERWAYILIY v ER SN TY
1Y TT,

ABOUT

With deep experience in handling fabric-based products
used in world-class hotels, ATMOSPHERE JAPON carefully
curates materials made to touch the skin, and carries out
product design and development. Utilizing not only Japa-
nese-made products, but also those produced overseas,
they develop, design, and deliver an array of tailo-made
products.

HRO—FBRTLTERAING 777y RBOEREREF
B CERBELED L LICHN 2 OZMEFEL . BRT Y
Av - BEET BAEOLO LTI TRACEAROZM S
BYAN, Z—XIcAbE R4 ERERIT TV,

Product : Room Wear

REgEF7AL I —LYT

MORALTEX

EINLTYIR

Using soft Egyptian cotton, our original towel promises
excellent water absorbency. The qualified texture will
escort the guests to comfortableness.

NYRIFN TF vy adFI, WA AND3EE A
YYFILTEE, ORIV MEEMEA L. Wk
HIWHTT ., A+ YN TIRO LR DT,

ABOUT

A towel planning company founded in 1947 that draws from
the flow of towel wholesalers and Nitto towels.Started a
variety of towel-related projects in 2017 when the company
was founded.At the same time, we opened the Moral Tex
Lab, a cafe and multi-brand shop. Through interaction with
people who have not been directly involved with wholesal-
ers before, they are exploring new possibilities for towels.
1947 FICRIE L2V RE - BRAZF L ORNERG XAV
DB, 2017 E DR ELBH LA NICET I3 EIEAT
A/ bERZ—b, REICH72&ELI b ay T TETLTY
IR 7] bR INETHELEEELY P RL>7cALD
RHEBLT AL OFH LV AR EE>T WD,

Product : Towel

RETOZI L 2L

Collaborators_08

Kimoto Glass
AEBF

For guests experiencing food and drink pairings, these

pieces further move and delight the senses of the guest.
You can enjoy the Made in Tokyo experience of Tokyo
Glass.

LART VLT, FIRERV Y IORTY VT, RE
ERYV Y IORTY Y TEVWSF A M LRB %12
%, Made in Tokyo D7 I ATHFED S DI Y %Kk
LTWlZEgEd,

ABOUT

Kimoto Glassware has been devoted to glassware since
it was founded in 1931. Its third-generation owner Seiichi
Kimoto creates original products through combining the
sensibilities of leading designers with those of craftsmen
and workshops that Kimoto Glassware has come to know
as a wholesaler. They have won wide acclaim for new glass-
ware designs that suit the modern lifestyle and continue to
pursue new possibilities with workshops and craftsmen.

1931 FICAIELTH LM FREB—H. HELLTOIHPRAL
DERET AT —DHLVERMICLZA YV F LT OL S bR
B BRDFA T ZZANZESTH LV F O T 4 A 5HfE
NBEEBHIC, THPBALLELICHLLWT AV ERBLTWL
7B F O REME ARER LT TV,

Product : Sake glass / Edokiriko glass
RETALI L TR IFYF / BRBES 7R

Collaborators_09

Kimura Glass
ANRETE

Selected from the brand's Wasabi series. Although its
simplicity, the delicate thinness leads you to intuitive
comfort the moment you hold it in your hand. Newly
designed, these wine glasses differ from its conven-
tional counterparts, and are seamlessly compatible with
both Japanese wines and wines from around the world.

W ESHPRHEoay 7 [THE RozA—ILR] %
B fio R WIFERZA S, PS> RO BN
B ESHHDET. HROTA L TITREZELD
FLOTHA Y OT7 T A3, HROAL S FHHFREBOT
1 v EDOHRERBETT .

ABOUT

Kimura Glass was founded in 1910 as a “manufacturer with-
out a factory.” Today, its headquarters and showroom have
a home in Yushima. In collaboration with Japanese craftmen
and factories, Kimura creates custom design glass pieces,
while also sourcing select pieces from abroad. It has re-
ceived particular acclaim around the world for its tableware
work.

FHAVEDBVAY S F LT IR THFAF—LaT7 KL~ 3
VLT IRABRERRICEDE I IREREHUE, FY VY
DHFRES|EL/cEDLEBITELVLWT AV TRENELIAD
v—rEiEH,

Product : Room glass cup /Wine glass

RETOLIL BES IR TAVT TR

S1ONAO0Yd OAMOL VYVEVHINY 13LOH VOHON
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ALLOY

=t

A simple brass-made cutlery rest made to match the
restaurant interior design. Combining engineering
and design elements, you could sense the casual yet
high-quality feel from the products.

ALFV—LAMI LA VDA Y FUTIITYF
Licy Y PUBRERBEDOY Y IV T A v FITH-
BICS DTSR U LEBREBERICBREILE
FTo IZT7 3 —LDF—LTL— &, HIBREEICEL
WHRT LD D 2T 5—BE LT, MiERETEE
NHEomIhZEFHALTVWET,

ABOUT

ALLQOY develops exquisite products of design and engineer
ing founded on the concept of “connecting everything”.
Their product designs incorporate a diverse range of materi-
als including metal, wood and leather. In addition to offering
original products in their studio and shop, ALLOY is involved
in a wide range of projects such as creating custom-made
furniture and goods for hotels and shops.

[TRTEREVDOTZ] 23T M TP =T YV T ETHA
YO2ODNEFEEAE LD IYEZRF, EBP AR EAL
BALRFEMERY ANLT AKX DT YA BitEBIh>T
Wb, EHERC Y3y 7 ORE - HELREORFETA T LOH
F%9 2% EIRILEB,.

Product : Cutlery Rest / Uniform (Name Plate)
REETAZ I HFY—LRN 2AZT74—L(F—LTL—=})

Collaborators_11

Taguchi Craftech
ROFOZITTVY

Each are customized to match the space's characteristics
and purpose. The sound creates a gentle auditory tex-
ture, resonating to the hotel space and your sensation.

IRT ) I AR=AZFHOEBPARICEDETHRY
VA XUTEE ZEICED KD ITENY ., (REBHEIC
BLYTLEEOBEREZBRLUE Lz,

ABOUT

From professional speakers such as pachinko halls, theaters,
and concerts to retail facilities and stores, Designs, manu-
factures, and sells speakers for living. Based on the motto of
making reliable products for professionals without compro-
mises, we are committed to making each one by hand. The
aim is to create a cozy space with a sound that is easy to
hear and does not get tired, which is familiar to the ears of
Japanese people.

F=ARRIG, AV —bRETORITORE—h—HHEENR
BCIES, VEV S ICA R E—h —DE - B - BREETTo
TWa, ZRLAVT A/ OEELRE/IWEEY b—IC01
BB FEYTHERZLICIEDY BRAOEICHIREZP T L
HEENLAVETEOMO L WEREYZBIELTW S,
Product : Audio Speakers

RETOZI b RE—H—

TISTOU

TAR by —

Designed by Rafael Rodriguez, the table color is spe-
cially customized to match the hotel's key color. Enjoy

a mini football game while drinking with your peers.

T7I) -0 RYFRCEZTHA VT —=TNIE, KT
WHS—THIHAY <A X, BilizfkAzNS, FIT
T7Y FAR=VTF—L%HBELEL &,

ABOUT
TISTOU is a major importer of interior design brands, es-
pecially those from the Flemish region of Belgium. With its
mission of conveying foreign brands’ philosophies to the
Japanese market, TISTOU handles select planters, outdoor
furniture, lighting, and much more. Its showroom in Kura-
mae can be seen being used for business meetings, sem-
inars, and is regularly rented out to customers to organize
special events.

NUF— - TIVE—2RHHERLET DAV TUTRT AT
IV RDAVR—2—%H, TV P LA E 2 ME DR
RTIVRERE EOOBRIIA IR VEERDSD EYIEREIC
BARDOTIHIEADZEEEY b—LL T TVR—PTTT—R—
R TYUNRTRE, BB EERYIES,

Product : Football Table
RETAZIL 7y bR—LTF=T L

Y.&SONS

TA&Y X

As a part of our environmental management activities,
we reuse cutoffs generated in the manufacturing process
of Japanese clothing. Each staff wears different hand-

kerchiefs every day as a symbol of Japanese hospitality.

HBRERBICE L WA T LI D 2HET 5 —FREL T,
HROHINZBFHLTVWET, 2y 7I3BHER
2F—T7EBRATERL. BERICHEOBL ThL%
LTV KA Y e TVET,

|

ABOUT

Men's kimono select shop with a concept of "kimono taylor',
which opened in March 2015 right beside the gate of Kanda
Myojin Shrine. They aim to suggest new kimono coordina-
tion beyond tradition to customers inside/outside Japan.

EHOT—F—HAVET DAY IELDEPE, 201543 A,
HEBAHRBERICE -7 BRARD TS <O BERIC, Bk
DELDOBREBA2A—T 12— MRELTLS,

Product : Folding fan / Pouch / Uniform (Handkerchief)
RETOZI b BF /I R—F 1 2=71—L(F=7)

SL1ONAO0Yd OAMOL VYVEVHINY 13LOH VOHON
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junhashimoto

PEDAOZE IS

With the Japanese idea of “iki” - or, chic, in mind,
junhashimoto “fused design and function” to create

a silhouetted piece at the intersection of comfort and
smart. The color variation is inspired from Akihabara's
mixture of new and old under the bustling neon lights,
its evolving spirit full of diversity.

AARD Rl 27 —< I [FHA » EHEEl 2 A S E 7z,
YTV EREBORICEHEShOL LEYILI Y b,
RS EAY— FEPREFETZL=2T7 5 —LTT, RSP
PREHOL ETHHAVIRL D ZH S5, BHRICHELL
FIBHEROT 771 TS %A X =V LIz 20 EM,

ABOUT

junhashimoto’s concept is “Japanese Classico.” By taking an
aesthetic sense cultivated in Italy, and building it on the Jap-
anese concept of “iki,” or chic, junhashimoto brings forward
detailed, quality garments. Going beyond the mere appear
ance of the garment, clothing can bring out an individual’s
personal aesthetic sense.

v+ 7 i “japanese classico”, 12U T THE- - EBHE. A
FAD[H] OFE#ICEDKAP A BERICEYRERRT 2, IR
ZOHDDELSICL>TAEL T TRECARAD [ERIAE
B &I EHY L AELTWS,

Product : Uniform

REZ7OLIL 2275 — L4

TOMOKO SAITO aromatique

FEI YA TATTA4VY

The aroma is inspired by Akihabara's sensual artistry
and the open-mindedness accepting/disseminating new
culture, letting users engrave their memory of those
experience. Starting from fresh and uplifting citrus top
note, it gradually calms down after a luxurious lem-
on-like scent.

[N S 7 — M #ilo B hVF v —%ZIFAN
HEEL T HOBOFES  Z0EE2BICKT &)
EAA=Y, RO TEBEZLZ5THERO Ny T
J—=tD5, AENIOHHLVEVROED 2T, %
ICHEBENZY Ty 7 ABANEELLET,

ABOUT

Tomoko Saito is a custom aroma and incense designer.
Sourcing fine natural essential oils from around the world,
Tomoko Saito tailor-makes original aromas to suit the pur
pose of the situation. Besides working alongside aroma
specialists, Tomoko Saito also produces original aromas
domestically and abroad, for space production cases such as
at concerts and museums.
TARBET YA —HHEEFROTLYNIE, RPN LE
B LELARAREREEN BRICEDELERICLL— D
FYERTE AEOTOEBERT 2ES. REOFVOT FNAY
=, EMfEPIVY—METOTOYRMELEL L BRSNS
TEYDT AT 1—REFHITE,

Product : Original Aroma Oil / Room Spray

RETOZIF  FVSFATATAAN [ V=LA T L—

Akiba.TV

TEARY b TA—T4—

Starting from the hotel, we conduct guide tours of
various themes and capacity. By being a hub for people
and places, we let participants discover their very own
"Akiba" beyond expectations.

AT N HFERIRL LT - PRETHA FY 7T —%
FEhtio A - BT - FICAIND Z ETRED BBV 7L
%5E5. BMEZTWZIO [TFNOHE] 2HETS
BFEVELET,

HED. LT EAERU.

mle) Akiba. TV

ABOUT

An Internet broadcasting channel operated by X-Bridge Inc.
that distributes the synonymous original program from Aki-
habara. From 2014 they started "Akiba Deep Travel’, a guide
tour service focusing on the depth of the city. Their mission
is to be a medium to disseminate information and culture of
Akihabara to the world.
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COLLABORATION : Original Guide Tour
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We selected high-quality lounge music that can calm
your hearts beyond the miscellaneous streets of Aki-
habara in accordance with the guest's way of spending
and the tempo of the scene, which varies according to
the time of day.
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uad acoustics

ABOUT

A music label established in 2007 by Kenichiro Nishihara,
who has been active since the 90s as a music selector and
producer.lt produces music in a wide range of fields, pri-
marily fashion, and is currently engaged in a wide range of
projects, such as show music and in-store sound directions
at retail facilities. In addition, he is constantly releasing artist
works in an independent form.
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COLLABORATION : BGM Selection
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MAP AND ACCESS

Shohei School
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JRESHO
Electric Town
Exit
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+ 6 min walk from Akihabara Station's Electric Town Exit

+ 4 min walk from Suehirocho Station on the Tokyo Metro Ginza Line

FROM INTERNATIONAL AIRPORTS

From Narita Airport
MREZEH D

o

From Haneda Airport
PHEED S

o

Take the Keisei Skyliner to Nippori Station.
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Keisei Electric Railway
Narita Airport Terminal 1 Station
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Tokyo Monorail Line
Haneda Airport International
Terminal Station

Take the Tokyo Monorail to Hamamatsucho Station.

3min. . .
T RELES SR
o 13min. RRE/L—IL
Keisei Electric Railway PHZEBERRE VR
Narita Airport
Terminal 2-3 Station
38min. s oo .
R B ZEE2 LR ~ | Transfer to JR Yamanote Line or
Keihin-Tohoku Line
N Hamamatsu-cho Station
Transfer to the JR Yamanote Line FRAETR]
Nippori Station Nmin. | 7518 o .
. - JRILFR. B LSFUERILRICEY ]z
8min. [AHERIRILFHICEY BRI .
JR Akihabara Station JR Akihabara Station
JRIKEERER JRREERER
6min.Walk 6min.Walk

NOHGA HOTEL

AKIHABARA TOKYO

NOHGA HOTEL

AKIHABARA TOKYO




NOHGA Experience

Through its articles, visuals, and events,
NOHGA HOTEL introduces

the unique charm of its neighborhood and
people to the world.
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ZOIYTICHZBHNRN, BT F%
REPARV MR EDFBREBLTIRBALET,

nohgahotel.com/akihabara/neighborhood

NOHGA
HOTEL

AKIHABARA TOKYO

Reservations / Inquiries
+81-3-6206-0569
3-10-11 Sotokanda, Chiyoda-ku, Tokyo
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Management: Nomura Real Estate Hotels Co.,Ltd.
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