NOHGA
HOTEL

AKIHABARA TOKYO

Published by Nomura Real Estate Hotels Co., Ltd.



NOHGA Experience

Through its articles, visuals, and events,
NOHGA HOTEL introduces

the unique charm of its neighborhood and
people to the world.
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nohgahotel.com/akihabara/neighborhood




OUR STORY
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Being deeply connected to a place.
NOHGA HOTEL offers guests
fantastic experiences

rooted in the local neighborhood.

A place that can offer you experiences that
you cannot find anywhere else, a place that can

deliver a mement that will stay with you forever.

At NOHGA HOTEL, we're devoted to providing
guests exceptional experiences and amazing
encounters that an only be born from deep ties

with the local community.
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Cultural experience
created from the energy of Akihabara

DIVERSITY | CURIOSITY | CREATIVITY

Music, Art, and Food is what lies
in the heart of the experience we share.
With contentment, we welcome our guests

with high-quality audio installed throughout the interior,

along with contemporary art enriching the atmosphere,
and restaurant & bar serving seasonal tastes.
Connect with the culture and sensibility of Akihabara

through your stay — We are more than just a hotel.
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DIVERSITY | CURIOSITY | CREATIVITY
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MUSIC
ART
FOOD

To let our guests dive into the diversity, curiosity,
and creativity of Akihabara, we convey what we
value through each features at the hotel.
Centered on music, art, and food, our hotel inte-
rior communicating Akihabara’s essence, event
programs and products within the space are real-
ized through collaboration with numerous cre-
ative minds. This is an introduction of what we

aim to pursuit as a hotel rooted in the city.
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Akihabara has a history related to music, starting
as a district of radio and wireless component mer-
chants in the 1920s which evolved to the audio
mechanics movement in the late 20th century.
Focusing on this lineage, the hotel is also a cultural
space offering original music experience that will

certainly effect the culture's future.
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ABOUT MUSIC
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Customized audio speakers for public space:
Taguchi

Each audio speakers are customized to match the space's
characteristics and purpose. Handmade with made-in-
Japan quality and warmth, each are one and only in the
world.

CMX1306 (1F lounge)

The directivity angle is controlled to minimize reverberation
produced by the reflection of loud sounds, leading to highly
intelligible sounds. Since the auditory energy disperses
equally, the sound is apparent from distance and does not
feel noisy nearby. It also suppresses treble beaming to play
sounds gentle to the ear.

VSA-522 (1F restaurant)

Sound resolution and intelligibility is high even at low and
weak volumes, and plays sounds gentle to the ear at high
volumes. Having excellent sound field reproducibility, it is a
speaker system finished with delicate expressiveness and
dynamic capability.

REX060-CLE (2F lobby, elevator hall, fitness)

Reflective horizontal omni-directional speaker system with a
90-degree conical diffuser.

Reflected on a cone-shaped reflection, the sound spreads in
full circle creating a distinctively gentle atmosphere in natural
dimension. The listener’s ear will not wear up even after hours
of listening. Mid-to-high range is pleasing in particular.

LIGHT (inside elevators)

A hexahedron-shaped omni-directional speaker that lets
sound radiate in three-dimensional directions. Resonating
over the whole space, the speaker creates a clear and spatial
even at low volume.

F602-1301+FL2501W (DJ monitor)

Based on the plane-wave speaker flagship model F613, Hi
Box F602-1301 was customized to a slanted figure as a DJ
monitor. Combining this with construction as a DJ monitor,
combined with plane-wave subwoofer FL2501W to realize a
clear and dynamic heavy bass. DJ players will be able to enjoy
an immersive monitor sound experience.
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MUSIC
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Deluxe Twin Room #1001:
VANDERSTEEN AUDIO

FIYIRYAVIL—L10018E RE—H—
VANDERSTEEN AUDIO

VANDERSTEEN MODEL1:
High sound resonating from rare vintage

A 1980 vintage audio recommended by unprivate acous-
tics, in charge of hotel BGM selection and music content
production. MODEL1 is one of the classic high-end audio
products. Since there are no distributors for VANDER-
STEEN AUDIO in Japan, this is a rare chance to experience
its sound.

The enclosure (box containing speaker units) has an unique
and rare structure, which allows softness and distinctive
treble with moderate transparency, meaning it is true

to the sound recording. Although a high-end audio with
directivity not too severe, the sound is smooth, gentle and
relaxing enough to enjoy your favorite music.

VANDERSTEEN MODELL :
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Iv/A—Yy— (RE—H—2=y bEIRWNT 25) &7 7>
H—ATA—VF—TAFHBEDFBICBLWEEEFHL, 2
NICKYFEIEERRREEARE L HFHNALEELE
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Deluxe King Room #901:
Bang & Olufsen

FIYIRFVTN—LIOISE RE—H—:
Bang & Olufsen

Beolab 18:
Design and engineering in perfect harmony

Bang & Olufsen's speakers and sound systems are
sublime technical instruments, delicately tuned by hand
and ear. Beolab 18 is an iconic pillar of luxury sound — a
stunning work of design-driven innovation, bringing poetic
expression.

Behind its beautiful exterior, it is filled with advanced audio
technologies. The lean pillar evenly distributes the upper
frequencies in a 180-degree horizontal arc, delivering su-
perior sound experiences across the room. Adaptive Bass
Linerisation automatically adjusts the bass performance to
what is played, while the room adaptation feature optimis-
es the sound based on the speaker's placement.

Beolab 18:
FTHALEL V=T ) T DML

ABOFLHEBLUHAEINLERONAT I EBERE
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Deluxe Twin Room #801:

Taguchi
FTIYIRYAVIN—LB01BE RE—H—
2 F

F613: Handmade plane-wave speaker reproducing
the true sound with high resolution

The only plane wave speaker installed among Deluxe Twin
Rooms. Phase shifts are unlikely to occur since the speak-
er structure lets each sound wave interfere at minimum,
resulting in very clear and less distorted sound. Consisting
of more than 97% of air, it is very lightweight. The rigid
aluminum honeycomb-structured diaphragm enables quick
responsiveness of the sound with a qualified resolution,
creating a well-ordered sound wave experience. Although
small-sized, it offers high quality, broadband sound that

is superior to large monitor speakers, embodying the es-
sence of music with great satisfaction. Handmade in Japan
with quality and warmth.

F613:
BOREZ S REETHRT 52 FEDFHIEAL—H—

FIYIRYA VN —LIZEBENTVNARE —H— DR THE—
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Deluxe King Room #701:
SONY

FIYIREVTN—LTNBE RE—H—
SONY

SA-Z1:The ultimate near-field power speakers
made to listen closely

Recommended by Onoden, a neighboring home electron-
ics store since 1941, this 2020 debut model combines the
advantages like no other — Having the sound sensation of
a high-quality floor speaker, and sound reproduction quality
of a high-performance headphone. Its unique exterior is
notable, along with the audio sense of presence and coher
ence. This is exceptionally obvious when heard nearby, but
sustains its quality even few steps away. As if the musician
has shown up right in front of you, it will surely captivate
the listeners with an immersive feel. Set the left/right
speakers on the desk and yourself in a triangular position
to experience the single-point focused sound at its best.

SA-Z1:
ERPERECHEL 20D [ 7 74— LRSI — A —H—]
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MUSIC

Deluxe King Room #601:
M's System
FIvIAF T I —L601BE A —H— M's System

SKELETON SPEAKER:
A showcase of art and music

Made of a transparent case that contains artwork selected by
the hotel, this speaker strongly conveys the concept of our hotel
to guests. The sound quality is rich and delicate, true to the
recording. Filling the guest room with abundant resonance, you
can enjoy music at the same quality from any place of the room.
Experience the delighting moment in your travel with M’s Sys-
tem’s speaker, which aims to demonstrate lifetime happiness
through their products.

SKELETON SPEAKER :
7 —hEBHENRRET S a—r — AW AL —H—

BERALRY a—r—ROFITRTIVEROT — MERZINH R D, &
HTHERSEEEN IR —h—, £&LINOHGA HOTEL AKI-
HABARA TOKYO A4 X b D B BRICHRBRL T W2 &z Lhvav e T b
EZALIMIRBLTVWSEERET,
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MBI OHTHEWLITET £E2EUP. RROBEEZDIL
%#B459 M's System DRE—H—DHBEABEHKD B K A
Ho BRUICAYDEREEBELHILIZE N,

TRANSPARENT SPEAKER /TRANSPARENT SOUND

(public space restrooms)

Originating from Stockholm, this speaker is transparent speaking
of design, sound quality, and sustainability. It features rich bass
sound through neutral tuning, clear mid-range, and crisp highs.
In addition, you could easily adjust bass, treble and volume via
knobs. As the industry's first sustainable audio system that
faces environmental issues, TRANSPARENT SPEAKER is a great
audio and aesthetic that is meant to last a lifetime.

Acustica Lounge Radio / GENEVA (normal guest rooms)

A flagship model of GENEVA which allows you to enjoy excellent
Hi-Fi sound and deep bass sound. It ensures consistent sound
quality even at the highest volume. Equipped with radio and
digital alarm clock, the speaker mean more than enjoying music.
The wooden cabinets wrapped with eco-leather and the beauti-
fully processed aluminum top are finished with a calm design.

Other installed audio speakers:
TRANSPARENT SOUND, GENEVA
ZOMBRBRE—H—:

TRANSPARENT SOUND, GENEVA

TRANSPARENT SPEAKER /TRANSPARENT SOUND
(FAEB L)

APy IFILFE THAY - BE - BIRE~OREBTHEBS] %2
FKBLIRAE—N— Za—FSABRFa—ZV LB ENLIE
B UTRRER ZL CHBAAEEIRRTT, 510,
LIEBEOAVIA—L/ T ICE->THEFHOBEHEICAET I
AT, BIEMBICAEE L ERNOYRTF 7L A—
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Acustica Lounge Radio / GENEVA (—f&E =)
BNI-BEERADHDBEEETRDICELL LN TESGE-
NEVAD 7552y TET N, 7R a—LKTH—EBELER
EEEHRICERLET,
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The continuously evolving city of Akihabara is full
of hints that tell us about its characteristics and cul-
tural history. Inside the hotel building, we present
contemporary artworks that attempt to reinterpret
the city based on these hints. Through periodic and
permanent exhibitions, the message conveyed in
the works will raise visitors' awareness to the city,

which may even change their perspectives in day-

to-day life.
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CURATION
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BLACKLAB

A curation team by Teruo Kurosaki and
Tomoji Oya. Mr.Kurosaki is the founder of
lifestyle brand "IDEE" and has designed
new situations for the society through
projects such as Tokyo Designer's Block,
R Project, Aoyama Farmers Market, and
COMMUNE. Mr. Oya has been introducing
up-and-coming young artists at MIDORI.
so GALLERY. Recent art curation projects
include NOHGA HOTEL UENO TOKYO,
THE KNOT TOKYO Shinjuku, and business
innovation facility "Inspired.Lab".

[DEE] AltaETHY, [ERTHFAF—X7
Avs] [R7AYz M [HEL77—<%—X
<—%4v k] TCOMMUNE] 7% & #B % BL Y &
HLWRIRAT YAV L CELRIFEB KL,
MIDORI.so GALLERY (FEE - %£5i8) ICT
BALADEFT—TAXMOREEITIREKMSE
Kic&pFal—ravF—L, BET7— M2
L—>avaFRFpleLT/ —HKRT L E
2, THE KNOT TOKYO Shinjuku, £ 24/
~R—3 3% [Inspired.Lab] % B % %,

ART

3331

3331 is an organization for artistic activity
connecting art, industry, and community.
3331 develops an array of art projects and
art services that nurture the creativity of
people and communities, forming abun-
dant cultural capital.

33N [T —MXEFEXaI2=271] 283
T—hoESE(RIECEBEED, AcEb
DRENEB H B EXULERETKT 5
ERBT—TAI I M T - EEZRERL
W3,
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PIZZERIA & BAR

NOHGA

PIZZERIA & BAR NOHGA is an all-day dining
interpreting “Spanish Italian” from our perspective.
Interweaving seasonal domestic food supplies, our
dishes are served in tableware presenting the exqui-
site Japanese craftmanship. We welcome our guests
with the warmth of Spanish bar spirit, inside the
space consisting of a casual bar area and restaurant
area where you could take a peek inside the open
kitchen. Share the delectable pastime enriched with

music in the air.

[ZN8=vvaty)7V] 27 —<ITHEADE Y
AEMESEIA—NTA YA =0T TT. AOH
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FOOD

ABOUT RESTAURANT

LRFZvnZizhY)

Various usage for all scenes

From casual bar area to the calm restaurant area,
chose any menu or seat that will suit your style.

BELMAY—>
BRELELOIN—V oo YELEITELRLS
VY=V ET, BEBORZANICEDE TAZ 21— EE
EHBBROLIEE N,

Fresh bakes from
authentic Italian wooden kiln
Imported from Naples, Italy, the wooden kiln is literally

the identity of the open kitchen, filling the air with rich
scent of focaccia and pizza.

BEENLTEBRITT2AREHE
A—TVRYFYORELERBALIT - FHEUDSEAL
KHFEDLE TANYF v Ry Y T DFBLEEYHEL
7.

High-quality casual bar style

Tapas is a typical Spanish bar menu that could be
shared either with a couple or a large company, main-
taining quality and casualness simultaneously.

EEADATIVIEINILVAZ AL

DABHOEEOBERET, LESZRLADOLTERIC
VIT TEDRNRGARAV NV ERKT HA=2—TF,

Daily update of seasonal food supplies

By using food supplies at the height of the season, fo-
cusing on flavor and production methods, we promise
fresh taste experiences constantly changing.

HrE#ishTL<a D&M

BREEEFERICI o BMEEEZEDRNEEHICHA
ANBDLYET, BICE EHEICEALRERRE BH
RLET,
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LUNCH
v

NI

A lunch menu that allows you to choose your own
combination of seasonal soups and salads using
fresh seafood delivered from the fishing port. Enjoy
your choice of authentic pizza, pasta, or a main dish

for a pleasant midday experience.

ZHZMLE SN B X —FITHED 6 < Bl sy
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BREAKFAST
R

The breakfast menu at our restaurant is a delightful
surprise each morning. Eggs Benedict, fluffy scram-
bled eggs, and other imaginative egg dishes rotate
every day, also focaccia is baked to perfection in a
wood-fired oven imported straight from Italy. The
unique open kitchen's freshly prepared aroma and

flavor will gently awaken your body in the morning.

IYITRIT AT MRART TV TVIYy T%IELD
ELHEBD D OIREER A 7Y TROFHFETHES
BIFBZFEILVT 4Ny Fr. A= FvF i
5 TIROHKILTOED PCHRDOVAHD G E %2 &
LSHEDSEZXT,
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CAFE

h7=x

Enjoy desserts with delicate flavors, ranging from sea-
sonal new items to classic favorites. Find your choice
of beverage from freshly brewed coffee and a wide

variety of herbal teas to suit your mood for the day.

FEHICLICEDIFEPSERE TS LDV
DTFHF— 2R LOET, HELTOI—L—PHEH
BEGN—T T4 —LREL—HBIIBTPDO/NEE
LT, ZOHORFIEDETBEIWLEITET,
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DRINK
kyU>s

Our sommeliers selects products from the world,

made from small-scale producers who commit to

the entire production with authenticity. Flexible

proposal is available from our selection, which

combines a sense of balance and uniqueness.

SEPETRIC 2D 2/ MRBERES DMLV E
BLIPHEE ez, HIEV LAY T RS
POTEICEME LE Lice NV ABEMEMEZ B
EROBERMHEIA D 5 R CRENVTTRETT .

INFORMATION

FOOD

[eNecleN o)

DINNER

Ta4F—

We offer a wide variety of tapas and seasonal ingre-
dients that go beyond the boundaries of a pizzeria.
For the signature freshly baked pizza menu, which is
updated each season, to offer a unique dining experi-
ence. The bar counter, the face of the establishment,
is a welcoming space that suits the new nighttime
community hub of Akihabara which provides our

guests with a memorable dining experience.

oYz U7 OMNEBAISESERYINA, AD
BSOSz 70—, HELTOEY Y7
BRENESLICEHSND A= 2—T, fhTIdAEER
TERVWOEREKEDRAET, KTILVOETH S
N=HT V=B EDIAI 2 =T + A=
ICASHLL, BEKELTRLET,

Reservations / Inquiries
j%%}'sﬁLWﬁbﬁ

+81-3-6206-0607
03-6206-0607

BREAKFAST 7:00- 9:30
LUNCH 11:30 - 15:00
Restaurant Hours (LO)

LISy emsp  CAFE 14:30 - 17:00
DINNER  17:30 - 23:00
(LO 22:00)
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Our guest rooms are where you can relax and
experience the music culture we aim to offer. Every
room has quality speakers installed. Especially

in the Deluxe Twin Room, we have arranged
high-quality speakers from five acclaimed audio
companies. We also distribute original music & film
content streamed on TV. The simple and warm inte-
rior design completed with Japan-made amenities

and fixtures will introduce excellent craftmanship,

ARTIBHIICHNLF ¥+ —E LTHETIEER
KOBELNOHBRTEIREEM. 2EICT
Kb AE—h—2HEBEL, FTHT IV
JAIA YNV —LATEREEEHELSHOAE—
H1—%HEH. TLETEAT LAY D F L,
BUGEROBREDITVET, HABDO T A=F «
RIERENSED Y > TV TRDPHOD B % ZE[H T,
JF) T4 DEVHDIL D HEELTWLLEY
52ETLED. HADEESEIPHET 2 BHE

with curiosity and refinment coexisting. ECHELTBRBLTVLETD,
Common features for all room types
2REXATOLBEE

- Ensuite bathroom c YT =T =X

- Unit bath tub(Deluxe Twin, Deluxe King, Superi-
or Twin type only)

- Bluetooth speaker

+ Streaming service available on TV
(account signup necessary)

+ In-room safety box

+ Mini fridge

- USB outlet

- Free Wifi

+ Non-smoking

+ Check-in time —————— 3PM

- Check-out time-——-—— 1AM

3 Simply contact our reservations team for our Accessible Room.

CAZY IR (FIVIRYAY  FIy I RFY
5 R=RYTYA DH)

- Bluetooth 2 &"—H—

- BEREY —CRORE
(BT H V> &)

- ENEE

cIZAEE

-USBav b

- 4ER Wifi

- BT

O A — 15:00
CFIYIT IR e ~11:00

HKAZN—HY NI —LOFREE HLD EERIZ, BEFHORETTERILZS L,

ROOMS

® 00000

Deluxe Twin / Deluxe King

FTIVIRIAV /T390 R¥VT

Room size | BEEHE
35m2/ 377ft?

Bed size | Ry F#4 X
(Deluxe Twin)

two 1,200 x 2,000
1,200 x 2,000 2#&)
(Deluxe King)
2,000x%2,000

Capacity | 8%k
3

Detailed features | {7#3%{#&
Bluetooth speaker
Bluetooth RE"—H—

*Each room features different
audio speakers

*EERATBICAE—H—HERY
7,

VANDERSTEEN AUDIO
[VANDERSTEEN MODEL1] /
Bang & Olufsen [Beolab 18] ./
Taguchi [F613] / SONY [SA-
Z1] / M's System [SKELETON
SPEAKER]

*For party of 3, addition of extra
bed (1000 x 2000) is available
(charge necessary)

*3RLy FOBA XTIV R
(1000 x 2000) &ML ES (R
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Superior Twin

RA=RY7YAL¥

Room size | HBEEHE
29m?2 / 312ft2

Bed size | Ry F#4 X
two 1,100 x 2,000
1,100 x 2,000 (2&)

*Simply contact our reservations team for our Accessible Room.
FAZN—YLYAYDEFHNERLINDZEERIESEREICTRYES,

*For party of 3, addition of extra bed (900 x 1850) is available (charge necessary)

*3%ty bOBE TFRX TRy (900 x 1850)8MLET (BRD

Capacity | €8
3

Detailed features | {14 :%{#

Bluetooth speaker
Bluetooth R &'—H—

Twin
Ay

Room size | ZBEHEE
21m2 / 226ft?

Bed size | Ry FH A X
two 1,000 x 2,000
1,000 x 2,000 (28&)

Capacity | EE#
2

Detailed features | {F#:%
Bluetooth speaker
Bluetooth R &"—H —

G

19 ROOMS

-
-
Superior Double —E &
2=RYFPET N
Room size | BEEE Capacity | &%
21m?2/ 226ft2 2
Bed size | Ry FH4 X Detailed features | {4+ %
1,800 x 2,000 Bluetooth speaker
Bluetooth R &"—H —

Double
27N

Room size | $BEE Capacity | €%

18m2 / 194ft2 2

Bed size | Ny FH#A4X Detailed features | {4+ &
1,600 x 2,000 Bluetooth speaker

Bluetooth R &"—hH—
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Gaming Cave
F—Ivy AT

Room size | B EEHE
21m2 / 226ft2

Bed size | Ry FHAX
950 X 2,000 (each stage)
950 x 2,000 (£E%)

Capacity | E&#
2

Detailed features | {4+ :%{#

Bluetooth speaker
Bluetooth R &"—H—

waldl

IR

oL—/— 1]

£3 63
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FACILITIES & SERVICES

ABOUT ROOMS #xoz#hbY

Bluetooth speakers
installed in all rooms

We have focused on sound quality
that creates a unique atmosphere
for a moment of relaxation.Con-
nect your device and enjoy your
favorite music.

4% Bluetooth

AE—h—%B
ZEICEN2RITEHIEEICTS
bUELI, BRERDT /N R L
L. BRICAVDEETLDHED
VERFEBBILLIZE N,

|

T

|
. B

Mattress (Simmons) / Pillow
(ATMOSPHERERE JAPON)

The thick mattress is developed
through scientific research. With
the feather pillow, we promise a
quality night's sleep followed by
pleasant awakening.

<Yk (VEVR) [ Ea—
(PRERTz—) - JvEY)
EER IR INT Y L
Rl EEBHZCERDE, P
EEO—EEHITRWERY LlRER
BEEOEBHRLET,

Bath amenities (OSAJI)

We use truly natural, safe prod-
ucts. The scent soothes the skin,
helping you unwind after a long
day.

NATA=F4 (F9)

B DZEICTHE L, RE MR Y X
FHEUTF%ER, BEAALLWLD
DELCHIEEHLI-FY L. —H
D-RbOYICINAERL. ROEABRE
FLET,

Rain shower

Our gentle rain shower will help
you unwind after a day of ex
ploring the hustle and bustle of
Tokyo.

LAY v —

FEODWAKHLRDO LS ICEYES
LAY v =g For YD BGH
LHEAHANH FEHT-T-DTE
NERLET,

=

Original towels
(MORALTEX)

Using soft Egyptian cotton, our
original towel promises excellent
water absorbency. The qualified
texture will escort the guests to
comfortableness.

FVIFINIAN
(EFNTVIR)
ZonBIVT MEEERL. Tk
MHIREE, DL WRKHZRI 2
ENTED FYTFNELTIEOL
B T,

Original room wear
(ATMOSPHERERE JAPON)

Soft and comfortable, the room
wear of this gown type will suit
you with a sophisticated silhou-
ette.

FUVVF NI =TT
(FFERATZ—)L - DvAY)
FEODMWEHROFLOR WA Y
AT RSN LTy bAHD
FHATT,
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FACILITIES &
SERVICES

Hours stay-guests can use 24 hours a day
Size 15m / 161t2

*reservation required

Fitness equipment
(1) 1 treadmill

4) 1 multi-adjustable bench

(4)
B TR (with Virtual Active™) (5) Studio mat
i ¥ —ER (2) 1 upright bike (6) Grid foam roller
(with Virtual Active™) (7) Massage ball
Fitness (3) Dumbbells (2.27-40.5kg) (8) Mobility mat

74 bRZ AEEE CEA0PESEIE24 BRECHAT
‘ JLE 15m /1612

ECUNC D

(I hLyFILTA
N=FRNT I T47 VEEH)

)Ty 7T 744018
(IN=F v LT T47 MEH)

(3) &> ~IL (2.27-40.5kg

*Service available for guests age 18+." ¥ 18D BEIENSOIHMNEITET

(DRVFTYHYRET IV
_RYF1E
JRRIF =y b

) Uy R 7r—LA—F—
)Ry Y —=IR—b
)

5
6
7
8 EEUTA<YE

(
(
(
(

Laundry Service
FYRU—Y—ER

Through our partnership with WASH&FOLD, laundry ser-
vice is available for guests while spend their time explor-

ing the city or getting into business.

WASH&FOLD #: & D2#H —E 212k 0. BEREASEIL
PEIVRADKEZ BTSN ARICHEZRITLET,

Price

Small 2,750JPY (tax included)
*Approx. 3-4kg / Approx. 30 T-shirts

Regular- 3,520JPY (tax included)

*Approx. 6-8kg / Approx. 60 T-shirts
¥ Express service
Small: 3,850JPY (tax included) Regular: 4,620JPY (tax included)

How to use the service

Put your clothes in a dedicated bag and bring it to the front
desk by 10AM. Finished laundry will be delivered by 10AM
the following day to your room.

ZHIARE
ZE—Ieee 2,750 (BiA) ¥ BER : 3~4kg /T ¥+ V#1305
L¥a175—---3,620 (Btr) #EL : 6~8kg /T >+ #60#5

KIIRTLARE
ZE—JL 3,850 (Ftr) /LFaF— 4,620 (Bir)

ZHIAAE
FRNAYTICEERZ AN, FRIORKETICZAY MIEFL W
7ZiniE B0 LA 57 b 0 BBEICEEITWLET,

Parking Space
BES
Capacity 8 cars

Price 3,000JPY per vehicle/night
(from 3PM until 11AM the following day)

Maximum Car Size
Depth 5.3m x Width 1.9m x Height 1.55m ;
Maximum Weight 2,300kg

#& 3,000M/13A (15:00~211:00)

ErEAIAE S Y A X
£E53mLLT - 18195m MU - &&155m LT -
F52,300kg

Collaborators
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COLLABORATIONS

Wi EE AU Tax s

Our original collaboration products are hints
to experience the city's spirit and culture
along with the hotel's qualified comfort-
ableness. Partnering with local creators and
companies, their fruit of creativity resonating
with our concept is located in guest rooms,

restaurants, and public areas.

FOULEEME, FUTATILARERT S
RB R KDERICU T W 2T 58S, T
RO T A F— L OEEEZ LI
VFLOATRL—YarTuy s EEELEL
Jzo ATINAVETIAOHRIERLEI/ESNT
BlE O/ THAMRIE. BEPLANT Y
ZIILHOEICEBELTNET . TOBFICES
THBELALIZE N,

Kyogen

RiR

Original design inspired from music, one of our hotel
themes. Kamon (Japanese crests) is designed from
simple lines and circles to a complex drawing. Audio
speaker version or headphone version is available.

RTVDT =T THEIEEES LI LTI Ve FH
M EEROATHEELRFEE LTERShD &R
5. AC=H—&AY R7x VORFABHRAMBICKHAL &
L7z

ABOUT

Kyogen devotes itself to creating new kamon designs and
kam on art for corporations and individuals based on the
concept of “kamon in the context of modern design”. They
propose new forms of combining kamon with products, col-
laborating with designers of various genres.

REWALLTOL—Y & FDRFBRERIBREH[FHA
VELTORI] 2T —VISIFORMERRDTA 7R ZA LIS
EhELTYAUNERES S RINT — MER. BELEAD
BEETHFA 0y r—I T A% FHNT 3,

Product : Card key
RETALI L h—FF—

S1ONAO0¥Yd OAMOL VHVEVHINVY 131O0H VOHON
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SyuRo

van

‘We have collaborated with craftsmen from Japan to
create designs that Guests can also experience Tokyo

and Japanese craftsmanship in the rooms.

BEDA T ITICT Y F LETHA Z2ENOBAL
IFRV— a3y LTEYE, BENTHLHERE, HEADD
DI D EAEETHENTEET,

-~

=

‘

ABOUT

Design brand found in 2008 by Masuko Unayama, owner
and designer. With the motto "Crafting with story", their
everyday-life design products conveying Japanese tradition
and craftsmanship, some of them made at community
workshops, are introduced worldwide.

AVET IR/ DV DHBE/ DY o THAF—3H—
FFRELUNFRASCERFEZTIRT 7> Fid. BARDEHR
PHAORMZED L, EFBUEERTOOND D%, £F
THEVETZZEDOTEZRAFBDOTF YA 7AKs FELTERS
~NMER Do

Product : Tissue box / Shoehorn / Hanger / Clothing
brush
RETOLZIL T4y 2 BOX [ MRS | N H— BT 7

Collaborators_03

Maruyo-Chaya
$HEKE

Three types (cold-brew Sencha tea, Houji tea, and
matcha) is available. Each flavor is an authentic taste
from Enshu area.

K LRI, 135 U% ROMN2mty MEERRICD
MR, BNIBOAMBERAOBM 2RIET 2 [£5 &%
Bl PBRITEPS L0KEDVTT,

ABOUT

Based in Shizuoka prefecture's southernmost city, Omaeza-
ki, Maruyo Chaya delivers products from the sea and moun-
tain of Enshu area along with tea. Over their 70-year history,
they have gained technology and reliance of their products,
valuing health, emotion, and lifestyle. They continue to con-
vey the authentic Enshu food, with their hearts always close
to their customers.

BE R ORI - HEISHERRIC BOZFLLOFICEEN
EMNHIRD BT THEBRELHITE T2, BIZETOFEDELEDH
THS TR LEETO<ONRERIE [ - B - B5L A
TR, BEROBLLICFVRV AL OE X, REZHITTL S,

Product : Sencha tea
RETOLT b IR

MOTHER HOUSE

R AAU P

Using cowhide from Bangladesh. From material pro-
curement, leather dyeing, to finishing, their product is
consistently produced at the company-owned factory,
Matrigol ("Motherhouse" in Bengali).

NYTITT4 Y 2 EOFEEH. FMTEE, G,
4PEE T—H L CMOTHER HOUSE 7°BithicH 2 5 H
HEETHEY M) I-LTEESE Lz,

ABOUT

Based on the philosophy of “creating brands that are appli-
cable to the world from developing countries," Developing
Countries' Potential to Customers Worldwide through Manu-
facturing We deliver them. In six countries, including Bangla-
desh, we have our own factories, We continue to make use
of local materials in manufacturing. The company operates
stores in Japan, Taiwan, Hong Kong, Singapore, and France.

[ EEASHEHRICBATE7 7Y FE2<3] LLWHIEBRDHE,
[&EE] onfEEE €/ <Y ] ZBLTHAROBERICS
BULTVWET NV I7va%lELo, 560 ET, BIETHE
B BHOREMEEFLLIEE/ DY ERITTWET, AR &
BUEB VAR TIVRTERERLTLS,

Product : Memo pad/ Cash tray / Menu board / Card Holder
BETOXIE: XENYR [ Foyvabld [ AZa—K—F/
H—FHRLa—

Collaborators_05

OSAJI
Fo

OSAIT has been evolving as times change and actively
uses eco-friendly packaging, pursuing essential sus-
tainability. The scent is designed with a modesty that
reflects the essence of Japanese culture. Their product

soothes the skin, helping you unwind after a long day.

FFROZBIITHIE Ly 28y 7 — DI b BREDIEHRM 2 5
MRS 2% & RENGY ZATHE Y 71 238K
L7z7a% 7 b DONT Y AZBREOEELRERTH S
FEOIZHAAS LLODOZ LS 2EHLTVET.
B> 7z DRA TV 2 BEICE#EZF Y T —HOD
BHODICEEL, “6X2BEILET,

ABOUT

An sustainable cosmetic brand that develops their products
with dermatology. Founded by Masakazu Shigeta, the brand
studies skin mechanism with sincerity and diligence. OSAJI
has established its own safety standards carefully manufac-
turing each product in Japan andpursues to design a lifestyle
maintaining healthy skin.

BN LM RAREOKBEMICKIRMAIZEZERLI-AH
HRY R TFEY FA%BRLIZARA T4y 0 7T K, BT R
FOMESTIATRAZANDBDECHLLERTIRAT. Ebd
BWHLDELTHADEFEICHVRL BOHOTELLWREZR
DIDDTATRZANET YA T27 7 2B,
Product : Bath Amenities (Hair Shampoo / Hair Condi-
tioner / Body soap / Hand soap)

RETOLI L NRTAZTq xv7—/aAvTavar—/
RF4—=Y =T | N FY=T)

S1ONAO0¥Yd OAMOL VHVEVHINVY 131O0H VOHON
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ATMOSPHERE JAPON

TRERZ7z—IL - PwiRky

A gown type room wear made from soft and subtle
materials. Accented with NOHGA HOTEL AKI-
HABARA TOKYO’s key color, green, the sophisticated
design creates a clean silhouette. Wear it with or with-
out a sash, over your clothes, inside or outside.

FOEPVAEDOEMORWTY Y FATDT 27, B
MR LERO Lh S Tf- Tt cvES NS, %
Ty MIENWEY LIy NHARES N T
A4>TY,

I

With deep experience in handling fabric-based products
used in world-class hotels, ATMOSPHERE JAPON carefully
curates materials made to touch the skin, and carries out
product design and development. Utilizing not only Japa-
nese-made products, but also those produced overseas,
they develop, design, and deliver an array of tailo-made
products.

ABOUT

HRAO—RAT NV TERING 777y WBOERERETF
B TEBREED L AN Y OEMEZEEL. BRT Y
A¥ - FREETI. BAEOL O TIRACENEORMHEY
AN, ==X ICEbE ki ERERIT TV,

Product : Room Wear

BT OZ I =LY T

MORALTEX

EFINTYIR

Using soft Egyptian cotton, our original towel promises
excellent water absorbency. The qualified texture will

escort the guests to comfortableness.

NS REFNN T4 ayF s NAZFINOIEE
VYN R, ORIV T MEEMAE L, Mokt
LIBCY . AU DT NASTROLE LMY DT,

ABOUT

A towel planning company founded in 1947 that draws from
the flow of towel wholesalers and Nitto towels.Started a
variety of towel-related projects in 2017 when the company
was founded.At the same time, we opened the Moral Tex
Lab, a cafe and multi-brand shop. Through interaction with
people who have not been directly involved with wholesal-
ers before, they are exploring new possibilities for towels.

1947 FICRIELZFIVHE - BRZF LV ORNERE LA
ORBER, 2017 FEDRIFELR L OXANICET 3T E 0T
AV bERZ—F, REICH72&ELI bay T TETLTY
IR 78] bR, INETHELEERDY N AL 27-ALD
RTREBELT ZA IV OFLWAREMZR> TV,

Product : Towel

RETOZI L g2FL

Collaborators_08

Kimoto Glass
AAT

For guests experiencing food and drink pairings, these

pieces further move and delight the senses of the guest.
You can enjoy the Made in Tokyo experience of Tokyo
Glass.

VANTVIZT, FYIAERY Y IDORTY VT, BS
ERYYTDORT) Y TEVSFAMIEE EEH %12
%o Made in Tokyo D75 A THED & DI Y %Kk
LTWiZ&EEd,

ABOUT

Kimoto Glassware has been devoted to glassware since
it was founded in 1931. Its third-generation owner Seiichi
Kimoto creates original products through combining the
sensibilities of leading designers with those of craftsmen
and workshops that Kimoto Glassware has come to know
as a wholesaler. They have won wide acclaim for new glass-
ware designs that suit the modern lifestyle and continue to
pursue new possibilities with workshops and craftsmen.

1931 FICRIELTHLHFRE—H. AELLTOTH AL
DERET A F—DHLWRKICLZFY Y F LT OX s M
B BROFATRAZANNESTFI LV F O T ¥4 a5 IS
NBEEBHIT THPBALEBITHLLTFAEZRRLTLL
7o ISR F ORI AR E BRBKR LT TL 5,

Product : Sake glass / Edokiriko glass

REEZOLS b R IFYF / BARES 7R

Collaborators_09

Kimura Glass
AN T E

Selected from the brand's Wasabi series. Although its
simplicity, the delicate thinness leads you to intuitive
comfort the moment you hold it in your hand. Newly
designed, these wine glasses differ from its conven-
tional counterparts, and are seamlessly compatible with

both Japanese wines and wines from around the world.

BFETIX BHLEESPHHOTY T [THE 12024 —
LUR] 2R #i675 WEERAED S, FITH - 2B
OEBEHZDMESHFHVET, LAMT UV TIREY
anal, (V75 ] REDTA VT35 A%FM. RO
TAVTSALBREAHFLLTIA D5 A1k, H
KDOHZSFTHAFDT A > & OWMUIREETT

ABOUT

Kimura Glass was founded in 1910 as a “manufacturer with-
out a factory.” Today, its headquarters and showroom have
a home in Yushima. In collaboration with Japanese craftmen
and factories, Kimura creates custom design glass pieces,
while also sourcing select pieces from abroad. It has re-
ceived particular acclaim around the world for its tableware
work.
FHPAVEDBVFY P F LT IR T YA F—LaF KL~ 3
YUY I AR ERRICED YIS T RER S CBE, Py
DOYES|EM B LEHIC ELVWT AV TRENELAD
=V &R,

Product : Room glass cup / Wine glass
RETAZI L BES IR/ TAVT TR

S1ONAO0¥Yd OAMOL VHVEVHINVY 131O0H VOHON
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ALLOY

7aA

A simple brass-made cutlery rest made to match the
restaurant interior design. Combining engineering
and design elements, you could sense the casual yet
high-quality feel from the products.

ATV —=VAMI, VAT VDALY TIYTIITYF
LIzBHRMOY Y PN THA Ve FICH- 2BEICS
DIFRBEUS FEREZBERICBREILET, 2=
TH—=LDA—LTL—ME, HERBREICEL VATV
DL EHET 2 —HRE LT, WERETEEFNZED
W EBMALTOLET,

ABOUT

ALLOY develops exquisite products of design and engineer
ing founded on the concept of “connecting everything”.
Their product designs incorporate a diverse range of materi-
als including metal, wood and leather. In addition to offering
original products in their studio and shop, ALLOY is involved
in a wide range of projects such as creating custom-made
furniture and goods for hotels and shops.
[TRTEHEPDIZ] AV LT M TP =TI T ETHA
YO2ODNEZREMEE LD I EZER, €EBY A EhE
BALREMERY ANFT AL b OT YAV BEFEEIL->T
W5, EHER P2y 7ORE - fELREORETA T LOR
% %7 EEIL EED,

Product : Cutlery Rest/ Uniform (Name Plate)
RETAZI L AMSY—LRL 2273 —L (F—LTL—})

Collaborators_11

Taguchi Craftech
REFUSTTFY

Each are customized to match the space's characteristics
and purpose. The sound creates a gentle auditory tex-

ture, resonating to the hotel space and your sensation.

IST) w7 AR=AEZFOEBPHARICEDETHRSY
YA AU TEiE, BRICES KD ITEPD . (FE@HIC
BTNV BOBEHZBRLE Lz,

ABOUT

From professional speakers such as pachinko halls, theaters,
and concerts to retail facilities and stores, Designs, manu-
factures, and sells speakers for living. Based on the motto of
making reliable products for professionals without compro-
mises, we are committed to making each one by hand. The
aim is to create a cozy space with a sound that is easy to
hear and does not get tired, which is familiar to the ears of
Japanese people.

= REIG, AvY—bRETARIFORE—h - HEEME
BCIES, VEV S ISR R —h—DKE - BE - IlRFEET->
TV, ZHLAEWTODT-HOHELRE/IYEEY F—IC1
AR FEVTHESZZLICZEDY BRADEICHIEAP T W
MEFENLAVETREOMOVWWEREEY ZBIEL TV,

Product : Audio Speakers
REZTAZ b 2E—h—

TISTOU

TAR by —

Designed by Rafael Rodriguez, the table color is spe-
cially customized to match the hotel's key color. Enjoy

a mini football game while drinking with your peers.

77TV - B RYFRCKBTFTHA T =TI, T
WHT—TRHHNAY <A R, BilizfkazN 6, FIt
T7Y bAR—NTF—L%2MERLEL LD,

ABOUT

TISTOU is a major importer of interior design brands, es-
pecially those from the Flemish region of Belgium. With its
mission of conveying foreign brands’ philosophies to the
Japanese market, TISTOU handles select planters, outdoor
furniture, lighting, and much more. Its showroom in Kura-
mae can be seen being used for business meetings, sem-
inars, and is regularly rented out to customers to organize
special events.

RUF— - TR —AMHERLES B4V TITRT AT
FYRDA Vv R—2 =%, 77V FD b EhE 2 MA D AH
PTIVNER EOORRICHIFRENEHEZNEYEREIC
AROHZIUERDIEAEEY b=, L. TTVE—PTFTT—R—
A 7Y MTRE, BRAGEZRYRS.

Product : Football Table

REEZOL b 7y bR=LTF=T W

Y.2SONS

TA&Y X

As a part of our environmental management activities,
we reuse cutoffs generated in the manufacturing process
of Japanese clothing. Each staff wears different hand-
kerchiefs every day as a symbol of Japanese hospitality.

HERBBICE L LWATILOL Y ZHE#T 5 —BE LT,
FROMPINZEAHEALTVWET, Ay 7I3EBHER
BF—T7EZBRATERAL. BERICHAOBL T LE
BTV ALY bER>TVET,

ABOUT

Men's kimono select shop with a concept of "kimono taylor",
which opened in March 2015 right beside the gate of Kanda
Myojin Shrine. They aim to suggest new kimono coordina-
tion beyond tradition to customers inside/outside Japan.
ELDTF—F—HA AV LT PDAYIELDEHEPIE, 201553,
HEBMEEEICH T, BERABO T ZOBERIC, X
DELDDREBZIA—T4F— FMRELTVS,

Product : Uniform (Handkerchief)
RETOLI b 2=T74—L(F—7)

S1ONAO0¥Yd OAMOL VHVEVHINVY 131O0H VOHON
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junhashimoto

PEPADE N

With the Japanese idea of “iki” - or, chic, in mind,
junhashimoto “fused design and function” to create

a silhouetted piece at the intersection of comfort and
smart. The color variation is inspired from Akihabara's
mixture of new and old under the bustling neon lights,

its evolving spirit full of diversity.

HAD B %27 —<IC [ 7Y v ElRE] 2@as e,
YUV ERZBOFICEHESAOL LIZYILI Y b,
MBS EAY— FEPRFETHL=T +—LTT, kP
PR BHOH ETHIHADIRCD 25, ZHRICELL
GIAMERDT 774 T 8% A A=Y LI 208EM,

ABOUT

junhashimoto’s concept is “Japanese Classico.” By taking an
aesthetic sense cultivated in Italy, and building it on the Jap-
anese concept of “iki,” or chic, junhashimoto brings forward
detailed, quality garments. Going beyond the mere appear-
ance of the garment, clothing can bring out an individual’s
personal aesthetic sense.

Ayt 7 i “japanese classico”s 12 U7 THi->7-X&#%. B
FAD[#] ORERICEIHPHARERICLVRERRET 5, IR
ZDHODELSICE> T AELTTRACAAD [EANLRE
BE#lEsIEHTIeEBHELTVD,

Product : Uniform
RETALI L 2=T74— L4

TOMOKO SAITO aromatique

FEQYALT TAYTAVY

The aroma is inspired by Akihabara's sensual artistry
and the open-mindedness accepting/disseminating new
culture, letting users engrave their memory of those
experience. Starting from fresh and uplifting citrus top
note, it gradually calms down after a luxurious lem-
on-like scent.

[BHEICAIN D 7 — M, oL F v —2ZIFAN
HELTWIHOEORS 202 EEIcET &)
EARA=D, TP TEBRELLZOTHBERONY T
J—tn6, @BENIOHBHLEVRAOEFY 2T, 1R~%
IHEBENZ) Ty I ABANEELLET,

ABOUT

Tomoko Saito is a custom aroma and incense designer.
Sourcing fine natural essential oils from around the world,
Tomoko Saito tailormakes original aromas to suit the pur-
pose of the situation. Besides working alongside aroma
specialists, Tomoko Saito also produces original aromas
domestically and abroad, for space production cases such as
at concerts and museums.
TAXHAET AT —BEEFRO7 LY IR, HRFHLE
- LBHRAEREEV BRICEDE RIS —DD
EVERB RAEOTOEERT2HED. REOFEVDT F/AH
=%, EffEP VY- ETOTRAYEEEL L L BAN
TEYOT AT 1—REF#HT B,

Product : Original Aroma Oil / Room Spray
RBETOZ I FYSFATARFAN | V—LRT L—

Collaborators_16

tokyobike
A

Tokyobike is a bicycle designed for riding around
Tokyo. Created with an eye for both functionality and
design, these bicycles are loved both in Japan and
abroad. From Yanaka, Kuramae to Sumida River -
Tokyobike can take you to explore the vicinity.

F=Fa NS 7BHEEEHELED DO 5N
HIZHETY, WA, 79 &b b HIRH
L EAZT 2B TOERShTWE T, 2,
BHRREAIZE D> THIZD . BH/IBVWEE>THT
BWA2HFTUL &I D

ABOUT

If mountain bike is for riding in the mountains, Tokyo Bike is
for riding in Tokyo. The goal is not only to ride fast or to get
around, but also to create bikes as a “trigger” to add small
changes to ordinary daily life, and to share the message that
“the city is fun”.
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COLLABORATION : Rental Bikes
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We selected high-quality lounge music that can calm
your hearts beyond the miscellaneous streets of Aki-
habara in accordance with the guest's way of spending
and the tempo of the scene, which varies according to
the time of day.
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ABOUT

A music label established in 2007 by Kenichiro Nishihara,
who has been active since the 90s as a music selector and
producer.lt produces music in a wide range of fields, pri-
marily fashion, and is currently engaged in a wide range of
projects, such as show music and in-store sound directions
at retail facilities. In addition, he is constantly releasing artist
works in an independent form.
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COLLABORATION : BGM Selection

a7KRL—vay : BGMELsvav

S1ONAO0¥Yd OAMOL VHVEVHINVY 131O0H VOHON






MAP AND ACCESS
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+ 6 min walk from Akihabara Station's Electric Town Exit
« 4 min walk from Suehirocho Station on the Tokyo Metro Ginza Line
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FROM INTERNATIONAL AIRPORTS

From Narita Airport
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Take the Tokyo Monorail to Hamamatsucho Station.

Take the Keisei Skyliner to Nippori Station.
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From Haneda Airport
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Keisei Electric Railway “ [ Tokyo Monorail Line
Narita Airport Terminal 1 Station Haneda Airport International
Terminal Station
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Narita Airport
Terminal 2-3 Station
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" | Transferto JR Yamanote Line or
Keihin-Tohoku Line
Hamamatsu-cho Station
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Nippori Station
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JR Akihabara Station JR Akihabara Station
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6min.Walk 6min.Walk
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Reservations / Inquiries
+81-3-6206-0569
3-10-11 Sotokanda,Chiyoda-ku, Tokyo

ZFH - BRAVEDE
03-6206-0569
RREBTAHEXSMHE 3-10-11

HP : https://nohgahotel.com/akihabara/
f @nohgahotel.akihabara
@nohgahotel.akihabara

Management: Nomura Real Estate Hotels Co.,Ltd.
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